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~~ COTTON BOWL 


(See page 6) 


Dallas.. Sports Center of the Southwest 


50,000 Visitors Will Attend the Cotton Festival December 30th and 
31st and January Ist and 2nd.... Cotton Bowl Classic, January 2nd. 
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One of the dramatic moments 
during construction last sum- 
mer of new Galveston Bay 
pipe line was when this gas 
man dived for other end of 
rope to lash steel pontoon to- 
gether for carrying pipe sec- 
tion to laying position. 


He Jsnt Browning! 


- - = just one of the countless jobs of a Lone Star Gas Man 


Ever watch our boys work? The next 
time you see them putting up one of 
those red steel horse barriers in the street 
stop a minute and notice how quickly 
and confidently they go about their busi- 
ness of repairing or replacing a gas main. 


All year 3,000 of them have been at 
work in field and office for the comfort 
of 237,000 Texas homes this winter. 
Sometimes it was an important repair 
job, or a new pipe line job such as the 
one across Galveston Bay; sometimes it 
was just a routine “checking-up” to see 
that everything is ship-shape. Never has 


there been a let-up in their work. All this 
is done to make sure every customer gets 
economical, trouble-free gas service 
twenty-four hours a day under every pos- 
sible condition. 


All this work is most important and 
absolutely essential in maintaining the 
dependability of this gas service. But if 
the customer is to enjoy it at its maxi- 
mum efficiency the work of these men is 
no more important than the customer’s 
check-up of his own appliances. They, 
too, should be kept up to date and in 
good operating condition. 


STAR GAS SYSTEM 


PRODUCING AND DISTRIBUTING NATURAL GAS FOR FACTORY, BUSINESS AND THE HOME 
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Kneehole Desk 


2] 


A smart looking desk, yet very 
inexpensive. Seven spacious 
drawers. Ideal for a Christmas 


gift 














Do You Know a Bookworm? 


Most every home has a book- 
worm, so why not make your 
gife selection something that 
will hold the treasured vol- 
umes. Special at eS 
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ANDERSON 


FURNITURE CoO. 


2101 Elm Street a 


Since 1897 


Dallas’ Oldest Furniture Store 
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Fine Foods Win 


“NATIONAL” 
Popularity 





Winning the approval of the masses 
se + you 
must consistently please and the more 


is no “chance happening” 


you please the more you win. This is 
why fine foods have won “National” 
popularity for Affiliated National 
Hotel Coffee Shops. 


More and more, lovers of good food 
accept the 25 National Coffee Shops 
as better eating places, where clean, 
wholesome foods are expertly pre- 
pared and skilfully served, with wide 
selections at popular prices as con- 
stant watch-words, 






ALABAMA 
THOMAS JEFFERSON................+. Birmingham 
ILLINOIS 
HOTEL FAGSE 6 icc cccnsecccceseccescses Rockford 
LOUISIANA 
PR IG yo dnvaxtcdecasendcses New Orleans 
HOTEL DE SOTO...............++.-.New Orleans 
MISSISSIPPI 
HOTEL LAMAR 
HOTEL RIVIERA 
NEBRASKA 
WGTER, PRRIOI. 6.0 voce ce vivisctcscvessseces Omaha 
NEW MEXICO 
ST CITI i ov chacccascacesccesesensid Clovis 


OKLAHOMA 
° 





OKLAHOMA.-BILTMORE 
HOTEL HUBER........ 
HOTEL BELMONT... 
HOTEL SAPULPA... 
HOTEL ALDRIDGE............. 


Muskogee 
Okmulgee 
... Sapulpa 
a. Wewoka 














TEXAS 
STI BIiavnc ce scnecccescdsscecicsdcsccs Alice 
STEPHEN F. AUSTIN........ ....ccccecceees Austin 
po ere Big Spring 
HOTEL BROWNWOOD..........--.++5 Brownwood 
HOTEL SOUTHERN .......0.sccccscccccees Brownwood 
HOTEL LAGUNA. .....0.cccccccccccccacceses Cisco 
HOTEL CLIFF TOWERS..........--sseeeeees Dallas 
HOTEL DONNA. .......00c00 cccccvccscecres Donna 
HOTEL CORTEZ.......-csceeess El Paso 
HOTEL TEXAS......... Fort Worth 
HOTEL BUCCANEER... Galveston 
HOTEL JEAN LAFITTE Galveston 
CORONADO COURTS.. . Galveston 
MIRAMAR COURT... . Galveston 
HOTEL CAVALIER . Galveston 
HOTEL LUBBOCK. . . .Lubbock 
PG I on dane docwessatsiscccveuuncus Marlin 
HOTEL GHOLSOWN. ......cccwcsscccccecsees Ranger 
HOTEL CACTUS... San Angelo 
ANGELES COURT.... San Antonio 





VIRGINIA 
HOTEL MOUNTAIN LAKE 
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MR. ARCHITECT 
MR. BUILDING OWNER 











SAVE MONEY BY USING 
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FOLDING TYPE CASEMENT WITH 

















ly Ny, INTEGRAL WEATHER-STRIPPING 
aed dag ln AND UNIT SUB FRAME 
ie Tian, Windows should be bought on (1) WINDOW 
rie. Nant TONNAGE, (2) WEATHER-STRIPPING vs. 
HELE NON-WEATHER-STRIPPING, (3) SUBFRAMES 
aga tides vs. NON-SUBFRAMES. 
ny a la 133 ii! | Ask our engineers for cost and tonnage analysis with 
: : - F saad . . ee each bid. We can prove by tonnage comparison that 
oo a BROWNE Folding Type Casement Windows with 
venice =e nou SEETT Eho f integral weather-stripping and unit subframes are 
alas alll TE ge | MORE WINDOW PER DOLLAR OF COST than 
at no EEE wus tom any other window available anywhere today. 
ey eg 
: sf : FF + ° @ 
wes! | 3 Y ; i Ask for catalog and drafting room 
“ : Te standards on Browne Windows and on 
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TOWER oe _y - AN if ia xX | a 
WIN IDO WS 
MANUFACTURED OF HUGE EXTRUDED 


Mark Lemmon, Architect 


One of the many prominent buildings in the 
Southwest in which Browne Folding Type ALUMINUM SECTIONS 
Casement Windows were installed. “King of All Double Hung Type Windows” 














UNIVERSAL BUILDING PRODUCTS COMPANY , 


“A Southwest Institution” 
J. P. TRAVIS, President 
MANUFACTURERS AND EXCLUSIVE DISTRIBUTORS 
(AGENTS APPOINTED) 


Shreveport DALLAS Fort Worth 


We maintain a complete organization specifically trained to help you with your window problems. Write us or call us. Let us tell 
you the complete story of our products and our service. Visit our factory and our display room. 
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Economic Sun 


Shines Rright again 


_.. a different picture from that dark and gloomy 
one of a year ago now shines on the eastern horizon as 
1938 dawns for Dallas! 

Twelve months ago, in spite of an impressive retail Christ- 
mas buying season, there was little but hope in the hearts of 
men here and elsewhere in the nation. 


Busines curves were sliding downward at an alarming rate 
and those who remembered the long progress of the movement 
that began in the fall of 1929 prayed earnestly that this one 
would not be so long nor so steep. 

But with the alarm there was determination. Alarm did not 
turn into desperation. Fear did not become frenzy. Men 
worked, they planned, they did not give up. By the end of 
spring something happened. No one is quite sure what, but 
things began to look brighter. Business experts predicted the 
depths had been reached. Economic curves began to straighten 
out. 

Then in summer the curves began to climb again, steady 
and consistently, in Dallas and all over the nation. Even the 
dry hot weather that should have been a brisk fall season did 
not check the recovery march, 

Today, as mid-winter approaches, even the most cautious, 
the most pessimistic see nothing but good for 1939. 

The automotive industry, which collapsed so dismally in the 
winter of last year, is revived, frantically trying to increase 
its production to catch up with an avalanche of orders that 
took them completely by surprise, though there had been many 
predictions by the industry’s leaders that last year’s figures 
would be bettered by 30 per cent. Now the prediction is 
nearer 50 per cent. 
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And while all this was going on Dallas continued to grow 
both in population and in industry. New firms came in at a 
rate not equalled in many years—the big Coca-Cola plant, the 
Gregory-Robinson-Speas, Inc., vinegar plant, the W. & W. 
Pickle and Canning Company, the new Canada Dry Ginger 
Ale and Hires Root Beer plants, the Leggett and Platt Spring 
and Bed Manufacturing Company, the Shemwell Glass Works, 
and the two great Federal institutions, the prison for women 
on the Kaufman road near Seagoville and the Veterans’ Hos- 
pital on the Lancaster road near Lisbon. 

The home building activity of last year was considerably 
increased this year and all through the summer homes were 
going up in all parts of the city. Developers were opening new 
sections and builders found themselves selling homes before 
they were completed. This rush of home building had a great 
deal to do with the failure of Dallas to drop to the economic 
depths reached by other less fortunate cities. 

The record breaking attendance at the annual meeting earlier 
in December showed that there is a tremendous spirit of prog- 
reess in the hearts of Dallas busines men and, encouraged by 
thier success at combating the threatened depression of a few 
months ago, they show they have the faith and confidence to 
go ahead into the new year with a vigor that will make next 
December’s review as much brighter than this one as this one 


outshines that of one year ago. 


To the difficult task of leadership the Dallas Chamber of 
Commerce officers, directors and staff again pledge themselves, 
in the firm belief that the results will pay for the efforts many 


times over. 
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Dallas— 


A WEST 


TEXAS TOWN 


Cotton Bowls and Pigskins 


FTER January 2, 1939, tens of mil- 
A lions of Americans will know more 
about cotton, and will have a better ap- 
preciation of the importance of the 
South’s great basic commodity than ever 
before—all because of a gridiron spectacle. 

They will have a better picture of King 
Cotton’s greatness and his troubles be- 
cause they will hear, read and see the 
story unfolded in connection with a spot- 
lighted sports event, the third annual 
Cotton Bowl gridiron battle between the 
undefeated and untied Red Raiders of 
Texas Tech and the Galloping Gaels of 
St. Mary’s. 

For the cotton industries, this attempt 
at a comprehensive dramatization of cot- 
ton in connection with a sports event is 
a new adventure. Its leaders are enthusi- 
astic, confident that out of the experi- 
ment will come lasting benefits to every 
unit of the industries and a permanent 
organization which will stage the Cotton 
Bow! Jubilee in Dallas year after year. 

Impetus for the entire movement for 
a cotton industries spectacle, to become a 
colorful background for the big gridiron 
battle, followed the selection of Texas 
Tech and St. Mary’s to play in the Cotton 
Bow! January 2. Both teams have special 
significance to the cotton industries. 
Texas Tech, third largest institution of 
higher learning in Texas, is located at 
Lubbock, heart of the world’s greatest 
cotton producing area. 
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Chamber Staff Helps 


Many hours of work prior to 
the designation of the Cotton Bowl 
teams and many more after this 
important decision was made were 
put in by members of the Dallas 
Chamber of Commerce staff. It was 
realized that while the football 
game might be the most spectac- 
ular event of the jubilee, the at- 
tracting of attention to cotton and 
its uses would be of tremendous 
importance to all of this section. 
The full facilities of the staff have 
been turned over to the Cotton 
Industries Committee, the two 
school authorities and to the or- 
ganizations assisting in making a 
com plete success of the jubilee. 











Two Cotton Areas Meet 


The college has done notable work in 
the textile engineering field, and in re- 
search and development of new uses for 
cotton and cottonseed products. St. 
Mary’s is in California, another area 
which is becoming of increasing impor- 
tance to the cotton industries. So both 
the gridiron elevens that clash in the Cot- 
ton Bow! will have the blessings of King 
Cotton. 
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“King Cotton goes to town” is the way 
one committeeman describes the Cotton 
Bowl Jubilee plans. 

When more than 37,000 people paid 
their way into the Cotton Bowl stadium 
to see Rice University defeat the Univer- 
sity of Colorado in the second annual 
game on New Year’s Day, 1938, leaders 
of the cotton industries sat up and took 
notice. William F. Neale, president of the 
Dallas Cotton Exchange; Burris C. Jack- 
son of Hillsboro, chairman of the State- 
wide Cotton Committee; John C. Thomp- 
son, secretary of the Texas Cotton Gin- 
ners Association, and others went into 
conference with J. Curtis Sanford, young 
East Texas oil man who heads the Cot- 
ton Bowl Classic. 

Sanford welcomed the idea of tying in 
the picture of cotton with the sports 
spectacle. Mr. Jackson named a cotton in- 
dustries committee, headed by William H. 
Jones of William H. Jones and Co., and 
including such men as Mr. Thompson of 
the cotton ginners; A. L. Ward, educa- 
tional director of the National Cotton- 
seed Products Association; Victor H. 
Schoffelmayer, agricultural editor of the 
Dallas Morning News; and Mr. Neale. 
This committee conceived the idea of 
making Dallas one big show window, 
with sound effects, to dramatize cotton 
during the New Year’s period. It laid 
plans to take full advantage of the oppor- 

(Continued on Page 16) 
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WEST TEXAS Comes to Dallas 


HATEVER may be its geographical location Dallas has become 

a West Texas town almost over night. During this momentous 
New Year week-end the streets of Dallas will be crowded with West Texans 
shaking hands and howdying with each other and with their Dallas Cotton 
Bowl colleagues. 

High-heeled boots on the feet of cattle ranchers, broad-brimmed hats 
on the heads of sheepmen, will be in evidence, of course, but there will be 
many thousands of bankers, merchants, doctors, teachers from such metro- 
politan centers as Lubbock, Plainview, Big Spring, Amarillo, Abilene, San 
Angelo, El Paso, Brownwood, Stamford, Breckenridge, Marfa and Fort 
Worth. 

To them Texas Tech is not just a Lubbock school, nor is it just another 
state college. It is a West Texas school and as such is cherished by every 
West Texan, even though he, himself, may have had a hard time getting 
through grammar school. East, North and South Texans do not know as 
much about Texas Tech as they should but any West Texan can tell you 
how it is changing the theme of living in the west, of its remarkable growth, 
of its true greatness as a center of education. 

So, when Dallas becomes host to Texas Tech, it becomes host to all of 
West Texas. West Texas is not sending its beloved Red Raiders to Dallas, 
it is bringing them. 

To say that Dallas will be closer to West Texas when the visitors have 
returned home would be a new world’s record in understatements. 

For many years West Texas and Dallas have been approaching a clearer 
understanding of mutual problems, mutual interests. Dallas has begun to 
appreciate the tremendous growth of that section, the remarkable develop- 
ment it has made. West Texas is daily learning of the services Dallas has 
to offer in business, finance, entertainment. 

On January 2, as West Texans and Dallasites sit side-by-side in the 
Cotton Bowl and scream their encouragement to the Texas Technological 
College football team, a friendship will be established for all time to come. 

Whatever may be the final score of the game, however, the event will 
be a victory—a victory in new friendships made and old ones strengthened. 


Z Ben et 


Vice President and General Manager, 
Dallas Chamber of Commerce. 
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our Business... 





UNDER A MICROSCOPE 


““PpUBLIC RELATIONS” has become 
the chief topic of discussion for 
business men gathered together in confer- 
ence or convention to decide what is the 
trouble with their particular industry. 

Automobile manufacturers, citrus fruit 
growers, bankers, all sooner or later get 
around to the subject of John Public and 
what he thinks—and how he can be made 
to think differently. 

“We've got to educate the public” is 
the opening phrase for many a speech on 
the subject, and then comes a thousand 
suggestions on how it should be done, 
with as many ideas as there are men in 
the conference. 

Maybe it is a new product, maybe it is 
a new plan of commercial credit, or may- 
be it is a service or a profession in which 
the public seems to be losing confidence. 

The problems usually are very real to 
the men concerned, truly difficult of 
solution. 

The most common practice, and per- 
haps the simplest one, is to call in a pub- 
licity agent, turn the job over to him 
and forget it until, many months later, 
the men are called together again to find 
out why nothing has been accomplished. 
They listen to a long report from the 
press agent. He shows hundreds of clip- 
pings of news stories and pictures, edi- 
torials and cartoons which he talked soft- 
hearted newspaper and magazine editors 
into running. 

“This much space would have cost you 
thousands and thousands of dollars” the 
publicity man exclaims proudly. 

But back in the corner a cynic wants 
to know about results and nobody seems 
to be able to determine just what they 
were. Sales haven’t been any better. Two 
or three in the group produce clippings 
of adverse press comment not in the press 
agent’s scrap book. 

Then the cynic rises to his feet. “We 
are going about this wrong” he declares, 
to the horror of the press agent. 

“We want the public to change its 
way of thinking about us” he goes on. 
“For years we have gone about our busi- 
ness without much regard for the public, 
unless he happens to be a big customer. 
All of a sudden we find a need for a bet- 
ter understanding. We want friends. So 
we hire a man to go and write pieces about 
us for the paper. We make up a pot and 
pay him, and go on running our affairs 
just as we always have—the way the 





public has made so clear it does not like. 

“Let’s start all over again. Let’s hire a 
different kind of man. Let’s hire a real 
public relations man, one that can find 
out what is the matter with us, find out 
what it is that the public does not like. 

“Then let him come to us and tell us 
the truth about ourselves, show us how 
we can change the way of conducting our 
affairs. 

“When the public turns against us, or 
refuses to buy our merchandise, or seems 
satisfied with substitutes for the things we 
have to offer I am inclined to believe that 
it has some grounds. One man may dis- 
like you for no reason, but when thou- 
sands do it there is something wrong. 

“Let us get an intelligent man, a fear- 
less man, one who can find out what is 
wrong and who will not be afraid to tell 
us what it is. Then let us ask him for 
advice and take it. 

“Maybe he will not have a strong wave 
of public love for us sweeping the coun- 
try in a week, a month or a year. But if 
we put our houses in order the public 
which gradually lost its faith in us will 
regain it, slowly at first but surely.” 

It is a pretty bitter pill for some of the 
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industry leaders present, especially those 
who consider themselves highly respected 
citizens, living and working in a manner 
above reproach. 

One by one they begin to discuss things 
that might have caused ‘“‘misunderstand- 
ing.” A strike in which labor leaders 
hurled charges against company officials, 
and officials maintained stony silence; 
little complaints from dissatisfied cus- 
tomers, considered too insignificant to 
bother investigating; errors in judgment 
glossed over carelessly with the hope that 
the offended persons will forget; ignor- 
ing opposition on the theory that to fight 
it would be undignified. 

Someone tells the story of a once uni- 
versally used soap which reached such a 
peak of popularity that its manufacturers 
decided there was no further need for 
further expenditure of large sums for 
advertising. Now it is seldom bought in 
big city stores, occasionally is seen on 
rural general store shelves. 

“See here” shouts one of the party. 
“We're getting somewhere already. If we, 
on a moment’s notice, can find so many 
things wrong it is a wonder we are in 
business ourselves.” 

And so another resolution is adopted. 
The press agent, in dispair, starts looking 
for a new client. A real public relations 
man is hired—one who knows the busi- 
ness from the group up. He is familiar 
with what newspaper editors consider 
news. He knows how to draft a coopera- 
tive institutional advertising campaign 
that will be read and believed. But, most 
of all, he does not fear for his job. He 
turns the industry wrongside out; finds 
what is wrong and does not hesitate to 
use strong language in putting the facts 
before the industry’s members. 

Smart business men that they are, they 
accept his report, act on it and another 
industry is on its feet again. 


IMPORTANT RETAIL CENTER 

Sales Management’s 1938 Buying Pow- 
er Survey ranked Dallas fifth among 
American cities of 100,000 or more popu- 
lation in effective buying income per 
capita ($940). This explains to a cer- 
tain extent why Dallas has developed into 
the leading retail shopping center of the 
Southwest. Another reason, of course, is 
the extent to which merchants have gone 
in the building of fine stores in which 
women like to shop. 


SouTHWEST BUSINESS 























No Way Out 7 


U. S. CHAMBER THINKS 


THERE 5 — 


Here Is How 


By ROGER MILLER 


Manager, Southwestern Division, Chamber of 
Commerce of the United States, Dallas 


ECENT events in other parts of the 
world, and here, reveal the instant 
need of renewed and sustained effort to 
bring about a better understanding of 
business and of the American system of 
free enterprise. H. G. Wells expressed it, 
“The race is betwen education and catas- 
trophe.” 

Noticeable change in the public atti- 
tude toward business is definitely under 
way. Business baiting today is receiving 
less public acclaim. It is not so salable as 
political stock-in-trade. 

People are beginning to think of busi- 
ness, not in terms of what it does to 
them, but of what it does for them. The 
public is responding to the simple truism 
—'‘‘What helps business helps you.” 

Public officials are finding it more dif- 
ficult to hide behind a smoke screen of 
misrepresentation concerning business. 
Businessmen themselves, after a period of 
“Let George do it,” now are beginning to 
state their own case, unafraid. They are 
not leaving the job of explaining their 
policies and practices to the professional 
agitator, the self-styled reformer, the 
political medicine-maker. 


New Program Started 

Two years ago the Chamber of Com- 
merce of the United States presented a 
program designed to bring about an un- 
derstanding of the free enterprise system 
and all it means to Americans. 

The adaptation of this program to local 
needs by 1,428 business organizations is 
evidence of the demand and of the sound 
reasoning back of the effort. 

For example, as one part of this activ- 
ity, businessmen in the last ten months 
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have distributed more than a hundred 
million printed pieces, telling this story 
of the American business system. 

Popular fallacies had to be dispelled. 
The basic fallacy was that “business” is 
a mysterious, evil thing—and ogre that 
preyed upon the weak and defenseless. 
Businessmen, recognizing this misunder- 
standing, drew a sharp bead upon it. 

They concentrated on the job of taking 
the curse off the word “business” by the 
simple process of showing the public the 
flesh-and-blood man behind this label. It 
exposed the straw in the dummy which 
the demagogues belabored as a whipping 
boy. 

It brought the issue home—home from 
the fictitious Wall Street “baron,” to the 
grocer and hardware merchant and banker 
on Main Street. 


Wide Battle Front 


In a thousand communities business- 
men carried on an earnest battle for a bet- 
ter understanding of business—its policies 
and practices. At the same time they re- 
sold to their communities the essential 
work of local chambers of commerce. 

Insidious and misleading distinctions 
between wholesaler and retailer, between 
East and West, between “big” industry 
and “‘little” industry, were broken down. 
This opened the mind of the average man 
to consider whether an attack upon busi- 
ness would help or hurt him. 

Businessmen, aroused, hammered the 
public consciousness some two hundred 
million times with this phrase: “What 
Helps Business Helps You.” It was also 
carried on 12,148 outdoor boards visible 
to fifty-two million who passed every day. 
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Thousands of men and women enrolled 
as salesmen of the American way, using 
a “sales manual” which set forth simple 
facts about what they were selling and 
about the proposed substitutes for the 
American system of free enterprise. 

These ideas were not proclaimed in the 
name of vague thousands. They were not 
“engineered” from a central point. They 
came from the crossroads, where public 
opinion is formed, flowing upward and 
outward until they became a national 
movement. 


Every Media Used 


Here are some of the things that were 
done: 557 newspapers reprinted the mes- 
sages, as their own contribution to the 
movement or upon the initiative of local 
sponsors. 

Hundreds of publications gave impetus 
to it in editorial comment and by report- 
ing the activities of local business groups. 

Participators distributed 9,600,000 
pamphlets expanding the shorter mes- 
sages. 

They placarded the mesages on tens of 
thousands of poster boards, in offices, 
plants, and on trucks. They used more 
than a million auto and window stickers 
and multiplied the impression by the use 
of more than twenty million envelope and 
letterhead labels. 

Radio, movies, schools, lapel buttons, 
postcards, and some thirty other media, 
ranging from bank statements to milk 
bottle tops, were used to swell this chorus. 

Speakers addressed more than 5,000 
group meetings to enlist the active sup- 
port of businessmen. Their job was to 

(Continued on Page 22) 








fluto “Factories Hum Again 


produce something really new in the way 
of an automobile. 

They felt that if the public is going to 
be asked to step forward and buy in 
greater numbers than ever it must be off- 
ered something that was worth while buy- 


GAIN this year the Automobile In- 

dustry has taken the leadership in 

the restoration of the economic stability 
of the United States. 

As the new models began to make their 
appearance here sales executives from the 
factories told their Southwestern dealers 
that the industry is set for a 30 per cent 
increase in car sales over last year. They 
recited economic trends which will aid 
in reaching this goal, but mainly they 
told of determination to do the job what- 
ever may be the obstacles. It was not 
hopes they were discussing, it was plan- 
ning. 

They did not say, ““We expect to sell 
more cars this year.” They said, “We 
have planned to sell more cars.” 

Result of this determination, this cast- 
ing aside of fear, this throwing off of 
political and economic shackles, is clearly 
evident today. 

So quickly did the automobile buying 
public respond to the advertising and 
sales efforts of the automobile men that 
the factories are swamped with orders. 
Many of the factories are weeks behind in 
deliveries. By the end of November there 
were 350,000 men employed in automo- 
bile factories, as compared with 280,000 
in September. Automobile men began to 
raise their predictions, some even going 





so far as to prophesy that 50 per cent 
more automobiles will be made and sold 
this model year than during the 1938 
model year. 

The following comment from Auxto- 
mobile Facts, publication of the Automo- 
bile Manufacturers’ Association, shows 
what the manufacturers thought of the 
situation at mid-November: 
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Employment Increasing 

“With the start of 1938 production 
employment in the motor industry has 
picked up rapidly. The rate of produc- 
tion at the factories indicates that 350,- 
000 men were at work in automobile as- 
sembly, body and parts plants during the 
month of November. 

“This is in sharp contrast with the level 
of 196,000 which prevailed during the 
month of August. The rise began with 
September when the first 1939 models be- 
gan to come off assembly lines. Employ- 
ment that month attained a level of 280,- 
000. October average payrolls were esti- 
mated at 330,000 men. 

“This direct employment is accom- 
panied by further payroll gains in the 
numerous industries supplying motor ve- 
hicles in which production has been in- 
creasing. 

“The November employment level is 
higher than the average for the 12 months 
of the 1938 model production year, end- 
ing September 30. Over that period auto- 
mobile, body and parts plants employed 
an average of 337,000 men. Weekly fac- 
tory wages averaged $9,200,000 for the 
same 12 months.” 


Used Cars Sold 


Ground work for the introduction of 
the 1939 models was started by the in- 
dustry many months 
ago. Last spring and 
summer factories and 
dealers joined hands in a 
nationwide effort to ease 
a used car situation that 
threatened to interfere 
with the efficient func- 
tioning of the dealers. 
Newspapers and radio 
were used in a campaign 
to get the used car lots 
clear, reduce the volume 
m—_—« 

The assembly line in a 
Dallas auto assembly 
plant. Dallas is one of the 
leading manufacturing and 
distributing centers for 
automobiles and automo- 
tive accessories and is a 
big storage battery manu- 
facturing center. 








of money automobile dealers had tied up 
in old cars. To this the public responded 
nobly and when the nwe cars were ready 
for display the dealers were ready for 
them and discussed “used car problem” 
was a thing of the past. 

For many months before the introduc- 
tion of new models designers and engi- 
neers had studied, worked and schemed to 


ing. 

How well they succeeded now is a mat- 
ter of record. The new cars are more beau- 
tiful, more efficient, safer, more econom- 
ical to operate, more comfortable. But 
the manufacturers did not stop here. On 
top of all this they reduced prices! 

Bargain Hunters’ Year 

The bargain-hunting American public 
recognized in these new cars a value for 
the money they had never before seen, 
and, following the American style of do- 
ing business, the public began signing on 
the dotted line in numbers the most op- 
timistic sales promotion manager had not 
dared predict. 

Today, because of that, steel plants and 
thousands of other allied manufacturing 
plants are humming. Raw materials are 
being consumed. Men are working, in 
factories, transportation companies, 
wholesale and retail establishments. 

Again the automobile industry has 
taught the nation that the will to suc- 


ceed is equal to success. 


Wood Carver Selects Dallas 
for Plant 

Among the recent additions to the in- 
dustrial life of Dallas was the Lorenz 
Wood Carving Company and the Lorenz 
Ornamental Plaster Company, affiliated 
organizations operated by K. W. Lorenz 
at 3201 Oak Grove Avenue. 

The firm came here from Oklahoma 
City. 

The most modern machinery is used by 
Mr. Lorenz in the production of all types 
of architectural designs, furniture, friezes, 
wooden patterns for castings, and other 
intricate and difficult work. 

Mr. Lorenz has had many years of ex- 
perience in wood carving, and had long 
training courses under recognized experts 
in Boston, New York, Philadelphia and 
Chicago. 


BUSY CHAMBER CREW 
During 1938 the staff of the Chamber 
of Commerce sent out 221,637 pieces of 
mail, received 78,721 pieces of incoming 
mail. The telephone switchboard handled 
223,772 incoming and outgoing calls. 
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SOUTHWEST BUSINESS REVIEW 


By HAROLD M. YOUNG 


. District Manager, Bureau of Foreign and Domestic 
Commerce, U. S. Department of Commerce, Dallas 


GENERAL summary of the na- 

tional picture might be in order so 
that we may the better understand the in- 
formation that will follow which relates 
to the Gulf Southwest Area. Retail trade 
increased at a more than seasonal rate 
during September and department store 
returns for the first three weeks of Octo- 
ber indicate that sales were on about a 
par with September although the usual 
seasonal change is toward higher figures. 
Temporary conditions apparently influ- 
enced the movement since consumer pur- 
chasing power has continued to rise. Re- 
ports of dealer orders for the new models 
of passenger automobiles indicated defi- 
nite improvement in the sales prospects 
of automobile dealers, but the limited sup- 
ply of 1939 model cars restricted actual 
sales during the month. 

September sales of general merchandise 
showed improvement in most lines and 
on the whole, the gains were moderately 
in excess of the sharp rise which is cus- 
tomary at this period. For department 
stores the adjusted index increased three 
points to 86 (based on 1923-25 average 
as being 100) and the index for sales of 
variety stores recorded a large gain over 
August. Rural sales of general merchan- 
dise also expanded as is customary at this 
season, but September sales were smaller 
than a year ago, whereas in August they 
were about even with those of August, 
1957. 

Better Than September 


Rural sales in October for the country 
as a whole were down 12 per cent. The 
decrease for the South was the same as 
that for the Nation. October sales as 
compared with September sales of this 
year showed an increase for all regions. 
However, these regional gains were less 
than the usual seasonal amounts with the 
exception of that recorded in the Far 
West which was more than double the 
gain which usually takes place from Sep- 
tember to October in that region. 

Retail sales have in general continued 
to make an improved showing in compari- 
son with sales in the corresponding period 
of 1937 in many lines although the re- 
sults have not been uniform. The report 
on sales of independent stores released by 
the bureau of Foreign and Domestic Com- 
merce and based on reports from more 
than 18,000 retailers has indicated a nar- 
rowing of the margin of loss from a year 
ago in each month since May. In Septem- 
ber the decline in sales for this group on 
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a daily average basis amounted to 15 per 
cent as compared with 17 per cent in 
August and 20 per cent last May. Retail 
sales as shown by these reports for Texas 
in October showed a decrease of about 12 
per cent in dollar volume from October 
of last year, 11.8 to be exact. In Okla- 
homa the decrease for the same period 
was 8.3 per cent and in Arkansas the de- 
crease was 7.6 per cent. The October de- 
crease in Texas for cities of 100,000 and 
over from October of last year was 9.9 
per cent, somewhat better than the show- 
ing of the state as a whole. 
Wholesale Gains 

Dollar sales of 2,500 wholesalers’ re- 
ports to the Bureau of Foreign and Do- 
mestic Commerce were about 14 per cent 
larger in September than in August on a 
daily average basis. Comparisons with a 
year ago recorded some further improve- 
ment, but total sales in September were 
about 13 per cent lower than in Septem- 
ber, 1937. The inventory position of 
wholesalers has shown little change in re- 
cent months. 

For manufacturers’ reports on dollar 
sales, daily average sales recorded about 
the same improvement over August as 
was reported for wholesalers and retailers. 
Comparisons with a year ago were more 
satisfactory for manufacturers due 
mainly to the fact that the recession in 
business activity last fall was reflected in 
manufacturers’ sales earlier than in the 
sales of either wholesalers or retailers. 

“The Survey of Current Business’’ re- 
veals that business activity continued to 
move forward during October. Cotton 
manufacturing which moved up rapidly 
during the summer months is the major 
industry showing a decline on a seasonally 
adjusted basis. Cotton consumption in 
September increased but slightly, whereas 
a substantial seasonal gain is usual. Pre- 
liminary data for October indicate a 
further decline in the seasonally corrected 
index of cotton consumption. 

Income payments to individuals rose in 
October for the fifth consecutive month. 
The increase in the aggregate flow of 
wages, salaries, dividends, interest, entre- 
preneurial income income and relief pay- 
ments over September was greater than 
the usual seasonal rise. Despite the sus- 
tained improvement in recent months, the 
index was 7 per cent below the recovery 
high of 90.2 (1929 equals 100) recorded 
in August, 1937, and 5 per cent below 
October, 1937. With the cost of living 
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currently 4 per cent below a year ago, the 
flow of real income to individuals during 
October was but little reduced from Oc- 
tober of last year. If this rate of improve- 
ment is maintained through the final 
quarter of the year, total income pay- 
ments will show a decline from the 1937 
results of less than 6 per cent. When con- 
sideration is given to the moderate de- 
cline in the cost of living this year, it is 
apparent that the reduction in purchasing 
power derived from income payments 
from 1937 to 1938 has not been marked. 
Nearly Equal 1937 

Thirteen department stores reporting 
to the Dallas Federal Reserve Bank for 
the calendar week ended November 26 as 
compared with the same week of last 
year, show that six stores in Dallas had a 
decrease of only 0.8 per cent, while seven 
stores in Houston, Fort Worth, San An- 
tonio, and El Paso had a decrease of 7.0 
per cent. The total district was minus 3.8 
per cent. The four weeks period ending 
November 26 compared with the same 
period of last year showed Dallas with a 
minus of 2.9 per cent, the other cities 
combined had minus 5.3 per cent, while 
the total district was down 4.1 per cent. 
A cross section of Dallas retail trade, in- 
cluding women’s specialty stores, men’s 
stores, jewelry stores, as well as depart- 
ment stores, for the week ending Novem- 
ber 26 showed approximately half reg- 
istering gains over the same period of last 
year. The first half of the week begin- 
ning November 28 presented approxi- 
mately the same picture. In other words, 
about half of the stores reporting gained. 

At the present time the Panhandle 
Area of Texas early in December was 
badly in need of rain for the wheat crop, 
the topsoil particularly needing moisture. 
In the South Plains Area many wheat 
farmers are awaiting rains since plantings 
can be made up to about December 20. 
Range conditions are about the same as 
last year for Texas, but rain would bring 
about improvement. The limited wheat 
belt of North Texas also needs rain and 
the same situation exists for small grains. 
Cotton farmers in general are waiting for 
results of the AAA ballot on marketing 
quotas, which takes place on December 
10, before they proceed to make final 
plans regarding plantings for the coming 
year. Livestock prices are being well 
maintained considering the drop in other 
farm prices and as a consequence, many 

(Continued on Page 26) 


11 






































































































































Ba : a ee - ss - 
n 
bal 

EL OLI'S \Z1S‘S06‘F |ISI‘Z6L‘F |6zz'296'F lech‘ see's |68E'66z‘'S |Z16‘8Lz‘S |216‘0Z9'F |F9L‘'8Z6'F |0G9‘LE0‘S |ZSh‘ 168‘h |P8L‘6er'S |ZIE‘ZEs's (sedues z 
-sed) dyje1} snq pu¥ sIBd 4YooI}g - 

+=) 

Z'80E'99E |Z LOF‘G6E |9'ZFL‘SFE |9 FOS‘ GFE 19° 6Z0‘OZE |O EF ‘SOE |Z OSZ‘I8E |9°SZ8‘ FFF |O OIL‘ZIG |b HSS‘ IFS |Z PEE‘OLH |% EE6‘S8E |Z GOS‘ SsE (3083 9IQNd Jo spussnoy}y ° 
ut) uonduinsuos seZ ;euysnpuy B 

un 

- WW 

if SOL O&S'F |POL'LG%'F 99‘6S0‘F |19Z°899‘°S |6E8‘9Z0'S |Sh6'626‘% |OFS‘S6L‘Z |S10‘008‘2% |6242‘'E98‘Z |OFE‘E16‘S |FIS‘ 16Z‘'E |O9T‘SF6‘E [E78 FZ8'E (SINoY 3} 8MO]TH Ut) 3 
| uoijduinsuos ramod [eiysnpuy ” 
A | ee —— —— — — Se Me rates a a —_ ae 5 

ig 9b9 ELE ZE8 ‘LEE CSL‘ 61S SF9 APE OFS IFE FOE‘ FSE 99€ 022 LI8‘ZIe $40 IEE 698 I8F I19 ILE I€Z 868 GCI 86E (sre]Jop) sydiever [eysog = 

O8Z' EL 80F' SL G20 ‘SL 8hL ZL C6P SL PSI SL 686° TL 09g TZ 829 12 lp 12 692 12 9eT 12 989 €L S19}ZOUL 1948 A ‘ 

\;_ ——_____|—___ : aiden = = aaa as sa aiatiaaani Sa en aL et oe connaiieasimwsitnsistans co 

If 9L9°LL 8h LL 0€6°92 182° 9L 269 92 T€L 92 $29 ‘OL ose 92 066° G2 L9Z'9L 166 SL 9I¢'SZ 8S SZ S19JOUI SBT) 4 

| ‘> wa — ae Oe = ee 7 = = se OE So ee ee — 

\f S2Ze'ss The‘ 28 820° 28 GE6° 98 BOG" L8 0€L'98 169° 98 1g¢°98 60°98 re9 ‘Gs b0E ‘S8 6Z0°S8 OLL'88 sauoydeya Pt 

| pas | Ses a sole EE A | ele ee aa — | 

' () 
I¢Z‘18 L818 €88 ‘08 OT8'08 €18'08 Z2E ‘OS CEs 08 $96 ‘62 €9L'°6L CI8' 62 199‘ 62 LI9‘6L L1Z‘Z8 S19}OU ILIZO9[G = 
2 eax EL I, SE | || Len | ees oe | koe A a pe SO, | eee | |= 2 ee 2252s Se | eee ‘ WW 
v0 
$29 089 C86 9F6 PL8 £66 826 T £6 $96 ¢90'T sIo'l SIZ 1 802 (suory Ls) 
-8.1}81391 MOU) SepOIYA IOJOPY a 
G92 ‘P88 612‘ F60‘T |SLb‘SS8 EI’ 8o6 GOO‘FEL‘T |ZhL‘98I‘T |see‘966 626 ‘ZSL €r9 ‘996 918 ‘L248 196 ‘S68 F1Z‘6S8 €89 1216 (SuB]jop) s}iused Zurpring 
SP6'L2Z = |986‘66T |S69°26T |s16‘S6I zzs‘esl |szs‘10z = jeez‘0z% = |TFS‘98T 086‘S1Z jgos‘sez jgsz‘zez |sPO'ISe [601 ‘2Ez (spuvsnoy4 
Ul SIB]]OP) sZulmve]o yuBg 
6LF'8EZ = |ZOL'Z2S]_—s«(GOO‘FIS = SOF‘ 2ZZV_—sésfBOB‘TIZ =| es‘ lez |266‘8FZ = |IST‘61Z = |F90'9SZ —_ j6zs‘e6z |z06‘9FZ [68°69 [EOF OFZ (spues 
-hoy} Ul ‘sIBTOp) syiqep yusg 
Jaquieydag | ysn3ny Ane oun ABW judy yore AIVNIGI | Avenuve | saquiadaq | JeqUIeAONT | = 10q07900 IIqGOpo 
SE6I Le61 Le6I S61 
*@2DI@UIMIOD JO JeqUIDYD SD]IIDG ey }D peumiqo eq Apu soAsHD}s [OUCHIPpy 
“‘UmOYs OD iDek jue. OY} JO StjUOUI Hurueaejur em 10; PUD ‘Ded snotaeid ey jO SyJUOU! Hurpeesons pup Hurpucdse10s ey 10; ‘WUOUI jUeIIND ey) 10; SeDIPUy sseuISNg 
SYTIYC WOd SSSDIGNI ATHLINOW 
N 
ee _ — - - — a — — —— = — — — -—- 4 — 
































Spring Ruying Season 
SET FOR JANUARY 23 
TO FEBRUARY 11 





and their families. 





Dallas theatres, hotels and 
night spots will join with the 
Dallas Manufacturers and 
Wholesalers Association in one 
great program of entertainment 
that will eclipse anything yet 
attempted in Dallas for the off- 
duty hours of visiting retail 
buyers. A trip to Dallas during 
the formal Spring Market Sea- 
son will be an event long to be 
remembered by the merchants 








STUDY of Southwestern inventories 
indicates that retailers of this area 
are approaching the end of the year with 
virtually empty shelves—a condition 
which Dallas wholesalers and manufac- 
turers note with satisfaction as they plan 
for the Spring Market Season, January 23 
to February 11. 

Already the wholesalers and apparel 
manufacturers have spent many days 
studying style trends, checking style 
sources to learn what the women of 
America will wear next spring. Because of 
the earlier seasons in the Southwest the 
Dallas wholesalers must exercise the ut- 
most care in their selections. 

Deep understanding of Southwestern 
women however has guided the whole- 
salers and manufacturers in the past with 
unerring accuracy and will do so again 
this year. So accurate have been the Dal- 
las men’s predictions that this has become 
known as the style leadership market of 
the nation and the gowns and hats which 
will reach their popularity in April and 
May elsewhere in the nation will be well 
established here in March. 

Big news of Spring styles will be dis- 
closed at the two Style Shows to be held 
in the Municipal Auditorium during the 
Market season. The first will be on Janu- 
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ary 24 and the second just one week 
later. The Southwest Style Show Associa- 
tion, headed by E. L. Blanchard, is plan- 
ning the most elaborate presentation of 
fashion ever attempted here. 

“The wholesalers will have their stocks 
ready by the middle of January,” said 
Lester P. Lorch, president of the Manu- 
facturers and Wholesalers Association. 

“We are planning an unusual program 
of entertainment for the visiting mer- 
chants that will assure the buyers many 
pleasant hours here after the day’s work 
of buying is completed.” 

In preparation for the market season 
the association will launch soon a com- 
prehensive advertising campaign, recount- 
ing the advantages of the Dallas market, 
its completeness, its nearness, its fashion 
correctness, its friendliness and its fast de- 
livery service. 

Arrangements have been made with 
Dallas hotels to assure satisfactory ac- 
commodations for all visitors to the mar- 
ket during its three weeks, regardless of 
what other attractions may be drawing 
visitors to the city. 

The 1938 Buying Power Survey of 
Sales Management magazine estimated 
Dallas’ 1937 wholesale volume at $585,- 
824,000. The wholesale census of the De- 
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partment of Commerce records more than 
1,000 wholesalers in the market. The 
value of maufactured products added to 
the wholesale volume places the market 
volume for 1938 at close to $750,000,000. 


Berns Moves to New Quarters 


Morris A. Berns, Dallas advertising and 
display firm, has moved to new head- 
quarters at 14201 Wood Street. 

A complete line of modern display and 
advertising materials is shown at the new 
plant, so arranged that display men may 
observe finished show window effects. 

The new plant has 5,000 square feet of 
floor space. Large stocks are carried and 
the firm will specialize in quick delivery, 
to any city in the Southwest, of art work, 
show cards, signs, cut-out lettering, pro- 
cess work and any other material needed 
for display, advertising or background 
effects. 


TRANSPORTATION FACILITIES 


Dallas has more railway, airline and 
highway facilities than any other South- 
western city—making it easily accessi- 
ble to wholesale buyers and furnishing 
quick delivery service on merchandise to 
any section of the Southwest. 
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Dallas Business 





Graphic Review of Dallas Business 
Business Indices, October, 1938, compared with October, 1937 





AIR MAIL POUNDAGE 
1938 54,821 


1937 47,241 


+ 16.5% 


NUMBER OF BUILDING PERMITS 
1ss9 558 + 5.1% 
1937 619 


BANK CLEARINGS 
1938 $237,109,000 
1937 $251,045,000 


5.6% 


BANK DEBITS 
1938 $240,403,000 
1937 $269,893,000 


10.9% 


STREET RAILWAY PASSENGERS 
199 5:832,312 + 6.9% 


1997 5:439,784 


INDUSTRIAL CONSUMPTION OF 
NATURAL GAS 


1938 388,569.2 C.F. 


1937 388,933.2 C.F. 


001% 


INDUSTRIAL CONSUMPTION OF 
ELECTRIC POWER 


3,834,823 K.W.H. 2.8% 


1938 
1937 3,948,160 K.W.H. 








POSTAL RECEIPTS 
$398,122 


$398,231 


1938 -002% 


1937 


BUILDING PERMITS 


$977,683 + 12.1% 


1938 
1937 $859,241 


TELEPHONES 
1938 88,770 


1937 85,029 


+ 4.4% 


ELECTRIC METERS 


1938 82,217 ‘ 


1937 79,617 


+ 3.2% 


GAS METERS 
1938 78,338 


1937 75,516 


+ 3.7% 


WATER METERS 


1938 73,686 + 3.5% 


1937 71,136 


NEW CAR REGISTRATIONS 


1938 708 — 41.8 


1937 |.218 











Fifty-four new business concerns lo- 
cated in Dallas during November, bring- 
ing the total for eleven months of 1938 
to 841. November’s list includes ten 
manufacturers, nine wholesalers, nineteen 
retailers, two oil companies and fourteen 
miscellaneous. In the list are three 
branches of national concerns. 

Among the new concerns of the month 
were the following: 


Manufacturers 


Apache Oil Tool Company, 1515 Fort 
Worth Avenue, being organized by H. 
John Eastman and associates, to manufac- 
ture oil well tools. 

B. & B. Manufacturing Co., 1015 Jack- 
son Street. Children’s clothing. 

B. & S. Sheet Metal & Roofing Co., 
506 North Bishop Ave. Sheet metal prod- 
ucts. 
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Bleeding Bait Manufacturing Company, 
3404 Main Street. Manufacturers of fish 
bait. Moved to Dallas from Beaumont. 

Electric Photocopy Company, 302 In- 
surance Building. Blue prints. 

M. B. M. Productions, 811 Wholesale 
Merchants Building. Motion pictures. 

Oak Cliff Machine Shop, 624 South 
Polk Street. Machinists. 

Old Gold Kitchen Products, 123 North 
Haskell Avenue. Food products. 

Seal Pack Nut Company, 5117 Colum- 
bia Avenue. Processing edible nuts. 

Watson Sausage Company, 3120 West 
Davis Street. Smoked sausage. 


Wholesale and Branches 


Automatic Music Company, 709 South 
Ervay Street. Phonographs. 
E. G. Bower Lumber Company, 517 
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Southland Life Building. Wholesale lum- 
ber. 

Coin Machine Exchange, 600 South Er- 
vay Street. Coin-operated machines. 

Hospital Equipment Corporation, 2501 
Commerce Street. Hospital supplies and 
equipment. Home office, New York. Wil- 
liam D. Reisman, manager. 

Frank G. Miller Distributing Company, 
1313 Young Street. Distributors of 
Mucehlebach beer. 

North Texas Chemical Company, 1329 
North Peak Street. Chemicals. 

Paramount Wax Products Company, 
304 Liggett Building. W. H. McKnight, 
manager. Home office, Weslaco, Texas. 

Smith Meter Company, 1206 Repub- 
lic Bank Building. Measuring meters. C. 
E. Valentine, Jr., manager. 

Southern Equipment Company, 616 
Southland Life Building. Machinery. 
Petroleum 

L. M. Roome, 410 Gulf States Build- 
ing. Oil operator. Moved to Dallas from 
Tulsa. 

Trans-Southern Petroleum Corporation, 
incorporated by M. P. Stewart, Carl 
Mays, F. L. Mitchell. Oil producers. 
Miscellaneous 

Britain Optical Company, 826 Wilson 
Building. Opticians. 

Dr. William Arthur Evans, 3511 Cedar 
Springs; biopsychologist. 

Fidelity Appraisal Company, 1210 Dal- 
las National Bank Building. Appraisals. 

J. J. Fryar Plumbing Company, 1706 
North Fitzhugh Street. Plumbing con- 
tractors. 

Keel Auto Steam Cleaning Plant, 2701 
Commerce Street. Automobile service. 

Midway Park Property Co., 2723 Sec- 
ond Avenue. Real Estate. 

Sunshine Cleaning Company, 209 
South Peak Street. Cleaners. 

Wright Insurance Agency, 1410 Dallas 
National Bank Building. Insurance. 

Arthur L. Wolf Realty Company, 
Tower Petroleum Building. Real estate. 

Every month there are more than three 
hundred new families called on and wel- 
comed to Dallas by the Welcome Wagon. 





Stenotypy 

“Stenotypy,” Mr. Feighner said, “is the 
machine way of taking dictation. Gradu- 
ate stenotypists have a minimum sustained 
speed of 150 words per minute. Stenotype 
notes written by one operator can be 
easily and accurately transcribed by any 
other operator, because plain English let- 
ters are used instead of symbols. Steno- 
typy is the touch method of stenography 
—the machine is operated without the use 
of the eyes, just as a typewriter is. The 
Stenotype machine is not sold to firms— 
the operator owns the machine, and the 
employer has no investment to make.” 
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Life Insurance Sets New 


Records 

By the end of this year, the total amount 
of life insurance in force in the United 
States will be the largest in history, ac- 
cording to Julian Price, Greensboro, N. 
C., chairman of the thirty-second annual 
convention of the Association of Life In- 
surance Presidents last week in New 
York. 

Mr. Price reported that the total 
amount of life insurance in force on 
December 31 will approximate $110,- 
300,000,000. He based this figure on data 
from 208 companies which had in force 
at the beginning of this year 97 per cent 
of the life insurance outstanding in all 
United States legal reserve companies. 
Actual records were used for the first ten 
months of the year and estimates for the 
last two, he said. 

The total amount of life insurance in 
force represents an average coverage of 
$1,725 on about 64,000,000 lives, Mr. 
Price stated. He continued: ‘While the 
outstanding total is the largest on record, 
it is the spread of the protection, rather 
than its dollar value, that indicates its im- 
portance in the underwriting of human 
values. When beneficiaries and policy- 
holders are counted together, it is indi- 
cated that the current life insurance 
coverage extends to 100,000,000 persons. 
Actual payments under present insurance 
in force will be distributed over a long 
period of years in the future but each 
policy has a very real present value in 
that it represents a definite sum available 
at any time whenever the need, for which 
it was designed, arises.” 

It is estimated from figures furnished 
by the 208 companies that new life in- 
surance acquired from all United States 
legal reserve companies during 1938 will 
amount to $11,800,000,00 which is $2,- 
996,000,000 less than the 1937 figures, 
Mr. Price stated. 

The chairman’s report to the conven- 
tion also disclosed that at the end of this 
year amounts paid or credited by life in- 
surance companies to policyholders and 
beneficiaries will total $2,600,000,000. Of 
this amount, 37.5 per cent, or $975,- 
000,000, will have been paid in death 
claims to beneficiaries of deceased policy- 
holders. The remaining 62.5 per cent, or 
$1,625,000,000, will have gone to living 
policyholders as matured endowments, 
annuities, surrender values, policyholders’ 
dividends and disability payments. 

The policy payment figures announced 
by the chairman were based on the records 
of 48 companies which disbursed last year 
92 per cent of the total payments to 
policyholders and beneficiaries by all 
United States legal reserve companies. 
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Al tihcennal the year 


our thoughts have centered on making our 
service friendly and efficient — for you! At 
this holiday season we pause to tell you how 
deeply we appreciate the business you have 
entrusted to us, and how earnestly we hope 
to merit your consideration for many, many 
years to come. May the sincere thanks of 
every officer and employee of First National 
be expressed to you in Yuletide fashion! 


ia 


“AQ Merry Christmas 
and 


A Happy New VYear 
To Dou All!” 


is 


First NATIONAL BANK 


IN DALLAS  memoer FEDERAL DEPOSIT INSURANCE CORPORATION 
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BARROW, WADE, GUTHRIE & CO. 


(Established 1883) 
Accountants and Auditors 


DALLAS, TEXAS 
711 Santa Fe Building 
Phone 7-6259 


OTHER PRINCIPAL OFFICES ——— 
San Francisco, Cal. Montreal, Canada 

Los Angeles, Cal. Toronto, Canada 
Seattle, Wash. Mexico City, Mexico 
Portland, Ore. Buenos Aires, Argentine 
Baltimore, Md. Rio De Janeiro, Brazil 
St. Louis, Mo. Para, Brazil 

Tulsa, Okla. Sao Paulo, Brazil 
Houston, Texas Melbourne, Australia 











London, England 
Manchester, England 
Glasgow, Ecotland 
Paris, France 
Berlin, Germany 
Hamburg, Germany 
Antwerp, Belgium 
Sydney, Australia 


New York, N. Y. 
Chicago, Il. 
Boston, Mass. 
Philadelphia, Pa. 
Utica, New York 
Detroit, Mich. 
Cleveland, Ohio 











Store Interiors and 
Fixtures, Designed by 
Sales Engineers. At YOUR 
SERVICE. NO OBLIGATION 


laNe|(Ae SHOW CASE & 


FIXTURE MANUFACTURING CO. 


1907 CEDAR SPRINGS e DALLAS, TEXAS 























MORRIS A. BERNS 

















ADVERTISING AND DISPLAY 











14204% WOOD STREET 
TELEPHONE 2-4637 























Christmas Arrorations 


In Stock 
VARIED ASSORTMENT 


Complete Decorative Service 





* 
= ESTIMATES AND DESIGNING AT YOUR SERVICE . . . NO OBLIGATION « 
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Tailored to Perfection... 


Outstanding Values 


Dallas Made Imported and Domestic 


Woolens as Low as $35.00 


THE MODEL TAILORS 


2308 Elm St. 7-6058 
DALLAS 
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COTTON BOWL 

(Continued from Page 6) 
tunities available for newspaper, maga- 
zine and radio publicity. 

So the New Year will find the 1939 
Cotton Bowl event more than a football 
game. 

All to Take Part 

It has been named the Cotton Bowl 
Jubilee, which includes sports, dramatiza- 
tion of King Cotton, and a crowded 
calendar of big time entertainment at- 
tractions which Dallas has arranged for 
the tens of thousands of visitors for the 
New Year’s period. 

The Cotton Bowl Jubilee will be of- 
ficially opened Friday night, December 
30, to continue through January 2. 

From the cotton industries’ standpoint, 
the event has so many aspects that it is 
impossible to detail them. A few, how- 
ever, will give an indication of what is 
planned. 

Store and window displays will feature 
cotton and cottonseed and their prod- 
ucts. Cafes and restaurants will publish 
souvenir menus on cotton paper, featur- 
ing the 21 foods derived from cottonseed. 
Their waitresses will wear attractive cot- 
ton dresses, and in their hair in the man- 
ner of the Spanish senorita, will be cot- 
ton bolls. 

Hotels will issue souvenir cards to their 
guests, emphasizing the part that cotton 
plays in daily life, the fact that guests 
slept on cotton mattresses, cotton sheets 
and pillow cases, used cotton towels, etc. 

Texas Technological College at Lub- 
bock will send elaborate exhibits from its 
textile engineering department. Other 
schools and colleges will cooperate in 
similar manner. Texas Tech was cooperat- 
ing wholeheartedly in staging the cotton 
spectacle even before its famous football 
team was invited to play in the Cotton 
Bowl game. 

Sanford is fertilizing the Cotton Bowl 
field, to insure a green turf of winter 
grass, with cottonseed meal. Photos and 
news stories on this particular publicity 
angle will attract attention from coast to 
coast. 

To Welcome Strangers 

Strangers to cotton land will benefit 
from continuous open houses which the 
Dallas Cotton Exchange, gin manufac- 
turers, cottonseed crushers and cotton 
mills will hold during the jubilee period. 

Pyramids and archways of cotton bales 
in railway and bus depots, at highway 
entrances and other conspicuous places 
will proclaim the cotton celebration. 

Radio broadcasts and newspaper stories 
will have cotton industries for their back- 
grounds. Already a song, “The Cotton 
Bowl Jubilee,” has been inspired by the 
plans. 
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Dallas Furniture Store 


4! Years Old 


OW a dream and an ambition became 
a reality is the story of the Ander- 
son Furniture Company and the founder, 
E. M. Anderson, who is still president. 
Forty-one years ago Mr. Anderson, deter- 
mined to build a business which would be 
respected and remembered; it was his am- 
bition to furnish the homes of Dallas and 
Texas persons of moderate means, and to 
plan the interiors of the modern palaces 
which would develop in Dallas. 

With a spring wagon and a gray horse, 
he and a negro helper sold and delivered 
from the first stock of $500.00 worth of 
furniture from a one-story sheet-iron 
building. The first furniture Mr. Ander- 
son sold was second hand and styled in 
the old colonial manner. Now Mr. Ander- 
son carries in stock every new and mod- 
ern type and period of furniture. In those 
days customers drove up to the store in 
buggies or on horseback to choose the 
modest furnishings for their small homes. 
Mr. Anderson would drive from his store, 
then almost in the country from Dallas’ 
business section, and deliver the merchan- 
dise to the porches which served as un- 
loading platforms when the owners were 
prosperous and as lounging places when 





HORSEMANSHIP 
GAITED HORSES 
Come Out and Ride 
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Arthur J. Mueller is proprietor of 
Hilltop Stables, which rents gaited 
saddle horses by the hour; breeds, 
boards and trains, buys and sells fine 
saddle horses. A capable riding instruc- 
tor is in charge at all times. 


HILLTOP STABLES 


On Top of the Hill North of Vickery 
ARTHUR J. MUELLER, Proprietor 
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times were dull. 

Today large delivery trucks leave An- 
derson’s three-story building to serve the 
homes of Dallas and the state. The store 
keeps a stock valued at several hundred 
thousand dollars and employs about sixty 
men and women. Anderson’s policy has 
been to handle standard lines of furni- 
ture, moderately priced. The store appeals 
to those who cannot afford extravagances 
but demand good, substantial merchandise 
which they can enjoy and be satisfied 
with for a lifetime. Cheap furniture is ex- 
pensive in the long run, Mr. Anderson 
believes, and he wishes to protect the in- 
terest of his customers. 

Mr. Anderson further states: “It is in- 
teresting to note the cycle in which 
furniture woods as well as styles seem to 
travel.” Years ago walnut and mahogany 
were used almost exclusively to manu- 
facture furniture. Then light oak began 
to appear along with sixteenth century 
finish, or shade oak. Here a radical change 
took place, and mission oak, which is very 
dark almost black wood, took possession 
of the industry. Lines were extremely 
straight and plain. In a few years, the 
fumed oak came in and was used longer 
and was popular for a greater length of 
time than any other wood. It was of a 
soft color similar to our Huguenot wal- 
nut. Then for a considerable length of 
time, the lighter shades of walnut and 
mahogany were most universally used. 
Next came Jacobean oak, used extensively, 
particularly for dining room furniture. 
Now we have a wide variety of woods 
and finishes that all conspire to make the 
home a more beautiful and comfortable 
place. 

Making you glad you are home should 
be the duty of furniture. More progress 
has been made in the furniture business 
and more thought has gone into it in the 
last ten years than in previous years. Mr. 
Anderson has more than done his part to 
help the advancement in style, durability 
and quality of merchandise. Today a cus- 
tomer may feel sure of getting the high- 
est quality merchandise at prices that have 
been carefully watched and kept in line 
in order to give families of moderate 
means a chance to have home furnishings 
they may be proud of. The psychological 
and physiological effect of colors in rooms 
has been discovered to be tremendous. 
Now we are using color to the best ad- 
vantage in wood, covering, drapery and 
bric-a-brac. 

In short, the story of the Anderson 
Furniture Company, which has been in 
the same location at 2101 Elm Street for 

(Continued on Page 18) 
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Don’t Miss 


Texas’ 
Most Popular 
Hotels 


Wherever you go in Texas 
—remember that if there’s 
a Hilton Hotel you are as- 
sured of the best of food 
... rooms... service with- 
out one cent of undue cost. 
One purpose governs all 
Hilton Hotels...to make 
every customer want to 
come back. 











LUBBOCK 
LONGVIEW PLAINVIEW 
ABILENE EL PASO 


PASO DEL NORTE 
El Paso 


HOTEL SIR FRANCIS DRAKE 
San Francisco 


DALLAS 


A new hotel at Albuquerque, New 
Mexico, to be completed early in 1939 


The 
HILTON HOTELS 


C. N. HILTON, President 











SPORTING GOODS 
OF ALL KINDS 


Hagen Golf Clubs and Balls 


Wright & Ditson and Cullum & Boren 
Tennis, Football and Basket Ball 


Fishing Tackle 

Guns and Amunition 

Bicycles, Velocipedes and Wagons 
Magic Chef Gas Ranges and Gas Heaters 


The largest and best assortment of good 
toys in the South 


We have the best merchandise obtainable 


in our store 


We will appreciate your coming to see us 


Cullum & Boren 


Company 


1509 North Elm Street 
DALLAS, TEXAS 
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Both Cut and Potted, for 
Every Occasion 






Estelle | 
Glover 


Phone 
4.1747 








We Will 
Telegraph 
Your Flowers 


A Complete Line of Flowers and 
Accessories 


G. & G. Florists 


3901 Colonial | 











New York 


To New York or any port of the seven 
seas the Port of Beaumont offers you, 
Mr. Dallas Shipper, the nearest, quick- 
est, and best facilities for your ship- 
ping requirements. 


THE PORT COMMISSION 
BEAUMONT, TEXAS 


R. T. BEHANNON, Southwestern Rep. 


915 COTTON EXCHANGE 22-7917 
DALLAS, TEXAS 


O. L. Caywood, Port Direc., Beaumont, Tex. 











BUSINESS BONERS | 


A young Dallas doctor walked into a small dress shop on Elm, asked to be 
shown something extra nice in the way of night gowns. He discarded the first two 
shown him, asked for something better. The saleswoman smirked and slyly remarked: 
“It’s easy to see you’re not buying this for your wife.” The doctor stared at her a 
moment in amazement, then walked out of the door without another word. It so 
happened that he was buying the night gown for his wife. 











A housewife gave up trading with one of the cash grocery stores a few days 
ago, after many years of patronage. To a friend she explained that the new market 
manager tries to get “‘cute’’ every time she goes there to buy meats. She is not big- 
oted—she just doesn’t like smart alecs. 


A barber who, too loudly, called attention to a patron’s need for a shampoo, and 
followed that by scratching the scalp and showing its owner the white flakes under 
his fingernail, humiliated a friend of long standing, lost a valuable customer to the 
shop down the street where barbers are a bit more versed in diplomacy. 


A variety store owner, in one of the suburban business districts, either knowingly 
or accidentally, shortchanged an eight-year-old school girl the other day. The mother, 
waiting outside, noticed the ten-cent error when the girl came out. Indignantly 
she went inside, demanded the correct change, got it and flounced out. She has 
told that story in a dozen homes, has cost the variety store operator many dollars of 


sales. 
ee 
Scolded a bit because of lateness in the delivery of a much wanted package the 
delivery boy for a Dallas department store answered: “You are not the only customer 
our store has, lady. Why didn’t you bring it home with you if you were in such 
a hurry for it?” The woman did not complain to the management. She just closed 


her account. 
ee 

Oft repeated is the story of the roughly dressed man who went into a large Dal- 
las store and asked to see some fur coats. A haughty sales girl showed him one priced 
at $150. “That is not quite what I am looking for,” the man said. ‘““We don’t carry 
anything cheaper,”’ answered the sales girl in a tone of finality as she returned the 
coats to their places. The man hesitated a moment, thanked her and walked out. 
Thirty minutes later, in another store down the street, he signed his name, well known 
in oil circles, to a check for $2,000, asked the courteous saleswoman to send the coat 


to his wife in an East Texas town. 
ee 


A mistake in bookkeeping, followed by a rather sharp, “Please take care of this 
right away,” letter, so disturbed a Dallas woman that she closed an account that 
had been running for twenty years. She had never failed to pay her account in full 
the first of every month and the apologetic explanation of the management that her 
last check had been, in error, credited to another person’s account, did not remove 
the sting of that demand for payment, the first she had ever received. 


(Continued from Page 17) powered, streamline automobiles, fast 
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over forty-one years, began back in the 
days when there was much horse trading 
at the courthouse, when buggies were the 
best means of transportation, when “‘Out 
West” was “Way Out West.” And 
through the years of hardships and 
fought-for progress the Anderson Furni- 
ture Company has stayed abreast of time 
and now lives to see the day of high 
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aeroplanes, huge steam liners—and boasts 
a furniture store that has been, and will 
continue to be respected through the 
years to come for its high standards and 
honest policy. The Anderson Furniture 
Company and the Anderson Furniture 
Studio are the embodiment of Mr. An- 
derson’s dreams and ambitions. 
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Realtors Plan Dallas 
Meeting 
Dallas Realtors, headed by Lovell 


Turner, general chairman, are busy pre- 
paring for the South Central Regional 
Conference in Dallas, January 27 and 28. 

Officers of the National Association of 
Real Estate Boards and of its institutes, 
divisions, and councils for the year 1939, 
elected at its annual convention in Mil- 
waukee, Wisconsin, just closed, will be 
formally inducted into office at a banquet 
to be held here Friday, January 27, the 
local real estate board has announced. 

The installation of national officers will 
take place in connection with the January 
meeting of the association’s board of di- 
rectors, and with the meeting in Dallas 
that week of the South Central Regional 
Conference of the association. 

The association’s board of directors, and 
executive groups of the institutes, divis- 
ions, and councils, will meet on January 
26, with headquarters at the Baker Hotel. 

The regional conference, bringing to- 
gether all realtors of eight states, Mis- 
souri, Kansas, Texas, Arkansas, Louisiana, 
Oklahoma, Colorado, and New Mexico, 
will be a two-day session on current de- 
velopments in real estate busines practice, 
drawing its speakers both from men of 
the south central states who are making 
notable current contributions to real 
estate method and from leaders of real 
estate over the country who will be pres- 


ent for the series of meetings. The | 
regional sessions will be held at the Hotel | 


Adolphus, January 27 and 28. 
Joseph W. Catharine, Brooklyn, presi- 


dent of the association, will preside at the | 


directors’ meeting in which both outgo- 


ing and incoming members of the board | 
are asked to take part. He will preside | 


also at the inaugural banquet and will 


formally induct into office his successor, | 


E. L. Ostendorf, Cleveland, who will be 
the principal banquet speaker. 


Other speakers to be heard at the Dal- 


las meeting include Elmer Wheeler, who 
will talk on salesmanship; David Neis- 
wanger, vice president of the associa- 
tion; Dr. James Shelby Thomas, presi- 


dent of Chrysler Institute of Engineer- | 
ing, on “New Business Frontiers for | 


Smart People”; Hugh Potter of Houston 
on large-scale housing projects; and James 
C. Downs, Jr. of Chicago, on real estate 
economics. 


DALLAS GROWS 


During 1938 Dallas increased its popu- 
lation by nearly 15,000 persons, bringing 
the total to 362,636 (City Directory esti- 
mate). This means some 5,000 new fami- 
lies came here to rent or buy homes, buy 
public utility services, shop in Dallas 
stores. 


Recent improvements to the Praetorian Office Building have made it one of the 
most modern structures in the city from the standpoint of comfort and convenience 
to tenants. 

Most recent expenditure was $25,000 for the improvement of elevator 
equipment. 

Every office in the building has circulating ice water, as well as hot and cold 
water. The water is from the building’s own artesian well. Every office has an out- 
side exposure, has a private vault and is trimmed in selected Philippine mahogany. 
The building’s vacuum system makes possible quick, thorough cleaning of all offices. 

Ceiling fans recently were installed in all offices. 

The building has been pronounced thoroughly fireproof. 
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BUSINESS 


Salutes Life 
Underwriters 


Realizing, perhaps more fully than 
the average business man, the im- 
portant place Dallas occupies in the 
insurance world ... as the fourth, 
and possibly the third, largest insur- 
ance center in the United States, 
SOUTHWEST BUSINESS is happy to 
salute a number of Dallas Life Un- 
derwriters who are among those 
leading the parade of these most 
useful citizens and to quote for sev- 
eral months the tributes paid these 
j and their fellow workers by a num- 
| ber of prominent men and institu- 
tions. 


Salute 

to the Valiants Who 
so Securely Builded 
Life Insurance 


IFE INSURANCE in the United 

States is almost a century old. 
In a man this would be a venerable 
age. But in an institution a hun- 
dred years may be scarcely even 
childhood’s term. And this is true 
of life insurance — first, creeping; 
then walking, and now maturity’s 
power of endurance for the race. 

The past should be treasured and 
praised because of the long proces- 
sion of men in the home office and 
in the field who in their time 
worked with the methods and met 
the needs of their day, loyally, 
conscientiously, ably, with the 
sacred worth of life insurance 
deeply engraved in their souls and 
dominating their activities. The 
structure which they built was 
magnificent in its principles, its 
character, its aspirations, and its 
enduring solidity. 

And so, while proudly we may 
regard today’s vast life insurance 
organization, let us frame words of 
honor for the dead and the living 
who kept the institution true to its 
highest ideals, who earned the con- 
fidence of the increasing millions 
of policyholders who everywhere 
in the nation entrusted to it the 
future of their families and of 
their own old age, and the safety 
of their businesses. In the history 
of our institution the names of 
these men are illustrious in the 
periods in which they served, 
whether they guided their respec- 
tive companies or distributed their 
policies. 

—WILLIAM H. KINGSLEY, 
in Half a Century of Insurance. 
































R. O. BARNES 
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—E. GORDON PERRY 
. Reliance Life 
Insurance Co. of 
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‘Protection 


for 
“Defendants 


HE underlying purpose of Life 

Insurance is to provide the policy- 
holder with a means of facing a re- 
sponsibility to others. 

The thoughtful individual plans his 
Life Insurance Contract as something 
far more comprehensive than the sup- 
port for his old age which it may turn 
out to be. He recognizes the fact that 
he may never reach an old age at all, 
but may die prematurely. He looks to 
his Life Insurance as a guarantee of 
cash or continuing income to his de- 
pendents after his death. 

Field representatives meet and ad- 
vise with men and women who desire 
to plant the right sort of protection 
for themselves and their dependents. 


They urge such individuals to sub- 
scribe for Life Insurance long before 
the active body gives any hint what- 
ever of death —or even of failing 
health or decreasing vigor. They ap- 
peal to the mind, only, not the body. 
The body might prophesy undying 
perpetual strength. The mind, they 
know, recognizes this as a fantasy. 

They know and explain that Life 
Insurance begun in the early years 
when it seems least urgent, has the 
advantage of the low-age rates then 
obtainable, so that by the time the 
body concedes the great need for Life 
Insurance the mind rejoices that it had 
long since foreseen this need and pro- 
vided for it on the best of terms. 

Yes, say these representatives, it is 
true that Life Insurance may turn out 
to be a good investment to fall back 
on, and that those who live with it 
for 20 or 30 or even 40 years are often 
delighted and surprised when they 
realize that they have accumulated a 
substantial fund. 

But the purchaser who looks at Life 
Insurance in its broadest sense seldom 
places self first; he considers a Life 
Insurance Contract as much more than 
a Savings Fund. He regards it rather 
as an arrangement made by him for 
the benefit of another whom he loves 
—an act of justice and generosity—a 
provision to be adhered to despite all 
adversity and to be enlarged as 
circumstances permit. 

Life Insurance Agents may well be 
proud of the fact that Life Insurance 
funds, amounting to more than 100 
Billion Dollars, cover those for 
whom the insurance was taken out— 
an amount more than double that 
covering the people in all the other 
nations of the world. 


—The Mutual Life of New York. 







































































and fashion mannequin 


tories give work to some 
and women; the value of 


Baby buggies and caskets, cotton gins 


potato chips, tents and evening dresses 
—Dallas' manufactured products are 
startling in their variety. 


INDUSTRIAL DALLAS 


1938 exceeded $150,000,000. No one- 
industry city, Dallas has scores of rela- 
tively small industries, a condition 
which economists argue assures con- 
tinued growth and a balanced pros- 
perity. On these pages are pictures 
which suggest the scope and variety 
of Dallas industry. 


Ss, paint and 


Dallas fac- 
15,000 men 
products in 



































Saltine Soda Cracker, Candy and Bakery Products 


Brown Cracker & Candy Co. 


603 MUNGER PHONE 7-8222 











DALLAS | 





NO WAY OUT 


| (Continued from Page 9) 
bring home to the people the part com- 
/merce and industry play in advancing and | 
maintaining public well-being. 

In the ten months, 240 trained sales- | 
/men, armed with sales manuals, made per- 
|sonal calls upon a half million business- | 
|men to discuss the necessity for promot- | 
ing a better understanding of business. | 
‘Other “flying squadrons” operated local- 
ily, reselling America to Americans. 
| It is upon the heels of these concerted 
‘local efforts that the public attitude to- 














Atlas KEYSTONE Culvert 


..- Other Metal Goods.. 
Corrugated Tanks—Dr. Pepper Coolers 


ATLAS METAL WORKS 
ward business has begun to change. Popu- |p, 0, pox 5208 PHONE 2.5354 

lar polls and other “samplings” register | ——— = 
an unmistakable shift in public sentiment. 


DALLAS 











Vent-A-Hood 







= }iand finish, power- 


Cooking Odors, 


Vapors. 
Sold by Utilities, 


and Range Dealers. 
Made in Dallas by 


ee The Vent-A-Hood 
- | Company 
7 Bu 1115 Hall Street 


Phone 8-2948 














Custom Built Inlaid Linoleum 


FLOORS ... MADE-TO-ORDER SHADES 
Guaranteed . . . Best Prices in Town 
FLOOR SURFACING CONTRACTORS 


E. D. HEROLD, Prop. 


DALLAS FLOOR SURFACING CO. | 


PHONE 3-8829 DALLAS, TEXAS | 
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For the nice home | 


Kitchen Ventilator | 
Beautiful design | | fensive. 


ful electric blower | 
built in expells all | are no longer under suspicion, are recover- 


Greasy Smoke and|ing their voices again. 


Department Stores|in a thousand communities should be en- 


Extreme pronouncements against busi- 
|ness meet with a rising skepticism that 
|has put “political rainmakers” on the de- a oa oer: 

dese WOOD CARVING 
Friends of business, sensing that they 





This renewed courage of businessmen 


LORENZ WOOD CARVING CO. 
ARCHITECTURAL MODELERS and CARVERS 
Contractors for Stone Models, Ornamental 
Plaster, Wood Carving or Patterns for 


| couraged and developed. 
What to Do 


Now, the next step is clear. Two facts 
| stand out: all building purposes. 

| First, the Government is engaged in a Visit Our Complete Plant 
>| gigantic spending program to provide | 8201 Oak Grove 

= | jobs, it says, and increase purchasing 
| power. 

Second, despite the lessons experience 
| has taught, there still is no widespread ap- 
|preciation of the inevitable consequences. 
| Whether or not the Government spend- 
|ing program achieves temporarily its im- 
|mediate objectives, it is drawing upon re- 
‘sources vital to permanent recovery. The 


‘more blood pumped into the veins of 


| political enterprise, the less there will be 

|to sustain and invigorate private enter- MACHINE REPAIRS 

[ake PIPE COILS ... GEAR CUTTING 

| Pee. ; Steam Hammer . . Heavy Forging 
Ultimately the spending program must| ELECTRIC AND ACETYLENE WELDING 


‘be paid for by a grinding burden of taxes. | ROBINSON MACHINE AND 
A lot of us know the burden is pretty | FORGE WORKS 


| bad now. 
The withdrawal of these additional tax } nite osan emote dee ———————__— 
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HOW DALLAS HAS GROWN 


POPULATION 





1900 pn 

1910 92,104 

1920 158,976 

mn ee 
1938 * 362,638 


* 1938 City Directory Estimate, substantiated by other sources 


+ 116.01% 
+ 272.8% 
+ 540.5% 
+ 750.5% 
































CORRUGATED AND SOLID FIBRE BOXES 





billions from legitimate industry dimin- 
ishes the ability of business to provide in 
future more goods and more jobs. 

The man who wants to hold his job and 
the man who wants to get a job are af- 
fected more disastrously than anyone else 
by this misguided chase after “purchasing 
power.” 

Businessmen, in their respective circles 
of influence, should urge customers and 
employes to reflect that Government 


money is their money. 

The burden of taxation cannot be 
shifted to the shoulders of a “chosen 
few.” It bends the backs of all who are 
a part of the business system—the em- 
ployer, the worker, the investor, the con- 
sumer. 

Taxes, deducted from the worker’s pay, 
taken out of his market basket, diminish 
his purchasing power for the sake of those| | sam - | " 
supported by public bounty. And most arom se tee) 
of this bounty is not, as generally be- Pe Fr rere 
lieved, for the relief of the unemployed . = 
but for regimentation. 

Businessmen should make it clear that 
they do not pay all these taxes. They col- 
lect much of them in the prices charged 
for their products. More and more they 
are being made collectors of such taxes. 


Hidden Taxes Hurt 


When taxes are not directly passed on 
but are absorbed by business they mean 
lessened operations, with fewer jobs, less 
self-reproducing wealth, less real income 
for the country, less purchasing power 
and, so, the whole people pay the wage 
and salary earner as well as the business 
manager, the investor and the man with- 
out a job. 

The resentment of business against 
taxes, even when those taxes do not come 
out of its pockets, is based on the fact 
that taxes reduce the opportunity of busi- 
ness to grow, and reduce the consumer’s 
ability to buy. a 

““Taxes are paid in the sweat of every| — 
man who labors.” When this truth is un- 





CORPORATION 
Succeeding 
Texas Corrugated Box Co, Inc. 
Factory St. - Phone 5-4105 - Dallas 


OUTDOOR ELECTRIC ADV., Inc. 
229 CEDAR SPRINGS 7-8575 DALLAS 


Gyo GAYLORD CONTAINER 












































Waxed Paper, Folding Paper Boxes, 
Setup Paper Boxes 


POLLOCK PAPER & BOX CO. 


2236 SOUTH LAMAR PHONE 4-4161 DALLAS 


TWENTY-FIVE YEARS 


Continuous, dependable serv- 
ice ts an achievement any 
manufacturer would be proud 
of—and that is the record of 
AC-KA-ME. 


ACME SCREEN CO., Inc. 


AC-KA-ME Products in the 
Southwest since 1912. 


Dallas Museum of Natural History 
Cream, Shell and Gray Texas Limestone 


TEXAS CUT STONE CO. 


5219 MAPLE AVE. PHONE 5-1773 DALLAS 



































Manufacturers of MARCY LEE STYLE FROCKS 


for Ladies and Misses 
P. O. Box 1737, 915 S. Peak St. 


Telephone 3-2177 
DALLAS, TEXAS 














Marcy Lee Manufacturing Co. 
2212 South Lamar Street DALLAS Phone 4-5101 
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"HEAD THE PEP SQUAD" 
ENERGY is when Health Registers 


Roll ced Fite, 


MEANS... 


Mental Happiness. Let us help you restore and preserve your 
health by our modern methods. 
For Appointment, Call 2-5703 


DR. A. E. COSTON MRS. CLETA JONES 
_ Chiropractor 312 ANDREWS BLDG. Colon Therapy 














Dominate Your Field 
Through the Medium of 


MOTION PICTURES 


Trade at Home Campaigns 
Industrial and Business Films 
Screen Advertising 


Special Campaigns for Chambers of 
Commerce 


Local Newsreels Made to Order 
16 M.M. and 35 M.M. 


M-B-M Productions Company 


917 Commerce Street 
811 Wholesale Merchants Building DALLAS 





Actual Photo of MBM Director and Camera- 
man Filming Movie Scene 














See George for 





Trade-in Allowance .. Terms ABE: 


COMMERCIAL TIRE CO. 


508 N. Harwood—Dallas 7-9513 





Geo. C. Hanes 











INDUSTRIAL EMPLOYERS 
Tell it to | 


Sweeney 


- when you need men trained in 


DIESEL... WELDING... AIR CONDITIONING | 





The man who has the character to pay for his own better training is a 
better man — a profitable employee. 

For 30 years the Sweeney system has trained mechanics in superior work- 
manship. More than 85,000 graduates. Resident school—actual shop 
experience — in Dallas. 


SWEENEY ENGINEERING SCHOOL | 


Commerce at Preston 7-0484 DALLAS 
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derstood by everyone, the great economic 
leak can be plugged and all men can live 
better and work less. 

Businessmen should ask themselves and 
the public: “Is the well-being of a citizen 
of the United States helped or hurt when 
a large part of his earnings are collected 
through taxation and expended by politi- 
cal agencies? Shall it be spent for food, 
for clothes, for electrical appliances—or 
for witch hunting through Senate investi- 
gations? Shall it be spent for new cars—- 
or for Government commisisons and sur- 
veys? Shall it be spent in building fac- 
tories to produce wealth—or in building 
bureaus which dissipate it?” 

The chief obstacles to tax reduction 
have been diffidence and lack of under- 
standing on the part of the public. The 
average man in the street believes: First, 
that businessmen oppose taxes because 
they have to pay them, and so he closes 
his ears to argument. And, second, he has 
been led to believe that he will fare bet- 
ter through high taxation of business. 


Businessman Knows 


The businessman, caught between two 
millstones, knows. He is in a position to 
explain how taxes cut both ways. 

He knows that taxes sap the resources 
of business and are used, in large measure, 
to take it more difficult for the manager 
of a business to operate profitably. 

He knows that Government activities, 
sustained by the taxes collected from busi- 
ness, run the gamut from minor regula- 
tion to supervision, control and out-and- 
out competition—all of which makes it 
harder for business to pay wages and pro- 
vide more jobs. 

He knows that taxes are taken from 
the margin which business otherwise 
could employ for expansion and improve- 
ment. He knows that the narrowing—in 
many cases the extinction—of this surplus 
is a basic reason for the stagnation in the 
heavy goods industries which supply the 
tools for productive enterprise. 

He knows this is a tax depression. 

These truths apply not only to big 
business. They apply as well to the hun- 
dreds of thousands of small businessmen 
who have so valiantly carried the banner 
of this crusade. The unanimity and vigor 
with which “little business” voiced its bill 
of complaints to Washington dramatized 
before the whole nation the handicaps 
which all business needs to have removed. 

The people must be made to see what 
the businessman already knows, that they 
have allowed the Government to extend 
its once simple role of umpire to that of 
manager, captain, fullback, with a larger 
and larger box-office cut, and power to 
change the rules on every play; that the 
bounties of Government are the result of 
their own sweat and labor, that their 
money is spent to protect them from 
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witches and bogies which the so-called 
protectors have invented; that you and I 
—and others who may be less well off— 
must stop cheering politicians, bureau- 
crats and reforms when they propose to 
spend our money recklessly and _ill-ad- 
visedly; that Government provides no 
free shows, no subsidy, no guidance, no 
“culture,” without its cost. 


All Must Pay 


MEN Jy our 


Snow White Service just one time for 
all your laundry 
@ 
SHIRT ARTISTS 


Our Equipment Sets Your Shirt to 
Really Fit 


SUITS SERVICED 
By the Latest Method—Mending 
The bill is presented directly or indi- Alterations 


rectly to every man or woman who holds SNOW W HITE LAUN DRY 

a productive job. 1368 ZANGS BOULEVARD 6-0692 
Americans have forgotten there is no 

limit to policing no limit to the new and 

















ee ee ee Substantial Progress Through the Past 35 Years 
formers can trot out, demanding more 
federal activity and more expense. Figures for 

Businessmen are not reactionaries. They Capital Stock ee. ASSETS 


are realists. They know if they accept un- |! Tnuary 1, 1937 . . $2,000,000 $4,986,748 $7,795,619 


tried theories on a large scale, needless 
suflering will be caused employes, con- Like figures as of January 1, 1938, 


ie, ae She is Wane wale Nee will be published in the February issue. 
ings. The job of setting forth these real- 


istic facts is only half done. | REPUBLIC INSURANCE COMPANY 


Individual businessmen, themselves, 
FIRE DALLAS, TEXAS ALLIED LINES 





and through the groups they represent, || 
must rededicate themselves to faith in the |L 
American system of free enterprise. If we 
mean what we say, we must give more ont — 
than lip service to the American idea and 


ideal. Add Zest to | “You will become as great | 














broke eae ce = yn yoy ni I | as your dominant aspira- | 
and who shall not pay the bills of Gov- | ar : | 
ernment. It is not merely a question of Every Mea tion; as small oe Fer Co | 
whether taxes are too high or too low. It | trolling desire.” 


is a question of what the public is getting WITH 
for its money, what kind of product is | 


bought with it. It is a question of whether Dentler Wad | Agency 6 4 Here tailored 
to fit the Life Insurance Sales- 


Government is to use it in pushing for- 


ward in new and untried roads, in dis- DUCTS | man with a dominant desire | 

mantling and undermining long estab- FOOD PRODU for growth are found in this | 

lished institutions, in effect, regimenta- good company to grow wit. 

tion, or whether the money people have 

earned and saved shall be left with them 16 Delici Food : . ; 

as in the past to be put into private enter- : . yan pow yprtirieracisbec tg b rena | 
ise x1; . = = RELISHES eo -R. Mc , Director of Agencies | 

prise, to expand the old, and develop new PICELES @ SALAD DRESSING | | 

industries, and thus increase sources of AND OTHER FINE PRODUCTS | 

employment. | 


SP  yea:tic tal saan REPUBLIC NATIONAL 
After nine yeas the problem tas bso | DENTLER MAID | | LIFE INSURANCE CO. 


The number of businessmen who work 
at their own risk, and the number of ———EE eee 
workers who seek work on their own re- 
sponsibility is steadily declining. 

We must again be permitted to make 
business an attractive venture, and make 
a job more desirable than a dole. 


| Thomas M. Mott, Secretary and Actuary 


acute—too acute to be complicated by Regi . : 
ea es i ; egistered Policy Protection” 
ere — or considerations of Food Products Co. | Ris Office: eg anes | 
partisanship. ° DALLAS ° | Theo.P. Beasley, President and Gen. Mar. | 
| 














ij Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 





A CONVENTION CITY AERIAL PHOTOGRAPHY Great National Life Building 
In 1938 Dallas entertained 120,000 INDUSTRIAL PHOTOGRAPHY Phone 7-9349 Dallas 
convention visitors, at 510 meetings. A 
LLOYD M. LONG Alex D. Hudson James S. Hudson 














conservative estimate places their expendi- P.O. Box 1018 Dallas, Texas Tel. 7-1966 
tures at $3,600,000. : 
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CALL US TODAY | 
For Custom Built... 
Show Cases Drug Fixtures 
Office Fixtures School Fixtures 
Beauty Parlor Fixtures, Etc. 


MARTEN MANUFACTURING co. 





2200 Browder St. 

















HONE 4-0244 
Dallas 
THE GREATEST 


NECKTIE EVENT 


We Believe in Years 


6,000 Mit TIES 


FALL 


REGULAR $1] ¢o $259 VALUES 


Sieo TIES 
3 forsgee 


yise TIES 
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KINGSBURY| 











Now Two Stores to Serve You 


KINGSBURY TIES 


Famous for Good Ties 
OPEN 9 A.M.TO 10 P.M. 
111 NORTH ERVAY 1707 ELM STREET 


Between Opposite 
Main and Elm LaMode’s 
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Interior Par-Tex Hosiery Plant 


Par-Tex Hosiery for Men 
..- Made in Dallas for 
Southwest Trade. 


Hosiery on a Par with 
the Best 


6 
Par-Tex Hosiery Mills 


E. E. PARTAIN, President 
2814 Elm Street Phone 7-2625 
DALLAS 
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Dallas Ventilator in Use 

















Above is shown the application of the Vent-A-Hood Kitchen Ventilator to the 
kitchen of Mrs. Earl Y. Bateman, wife of the manager of Southwest Business. 

The Vent-A-Hood is manufactured and distributed by the Vent-A-Hood Company 
of Dallas. It is the result of many years of study and experience in methods of proper 
ventilation, both domestic and commercial, by B. Sonntag. It is a recent development 
on which patents have been secured to cover the design and working parts of the 
exhausting unit which is built into the dome of the hood out of sight. Principal 
feature of the ventilator is the grease and vapor trap which can be removed for clean- 
ing. From three to five pounds of heavy cooking greases may be removed each year, 
while cooking odors, excess heat, smoke and vapors pass through to the outside. 


SOUTHWEST BUSINESS REVIEW 


(Continued from Page 11) 


farmers are turning to livestock farming, 
particularly on acreage taken from cot- 
ton, according to the agricultural depart- 
ment of the Dallas Morning News. 


Farm Products Off 


The Bureau of Business Research, Uni- 
versity of Texas, reports cash income 
from agriculture in Texas for the month 
of October as being $58,270,000 com- 
pared with $71,178,000 for the same 
month of last year and an October aver- 
age during the period 1928-32 of $101,- 
000,000. For the Dallas District the Oc- 
tober, 1938, index stood at 32.1 compared 
with 48.5 at the same time last year. The 
same source reports that most of the de- 
cline can be accounted for in the decrease 
of income from cotton and cottonseed. 
Indications are that after the present cot- 
ton marketing season is over, year to year 
comparisons of farm cash income will be- 
come more favorable. 

Weather conditions so far this fall for 
the most part have been dry with tem- 
peratures mild. Short cold spells have been 
experienced several times, but have not 
been a sufficient duration to move fall 
merchandise as would have been the case 
had the low temperatures stayed with us 
for longer periods. 
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Employment in Texas during October 
showed a decline of 8.4 per cent from 
October of last year, while payrolls for 
the same period declined 7.7 per cent. In 
manufacturing alone the decline in work- 
ers October as compared with October 
of last year was 4.7 per cent and in pay- 
rolls the decline was 11.8 per cent. 
Among manufacturing concerns showing 
an increase in both employment and pay- 
rolls in October as compared with the 
same month last year were carbonated 
beverages, confectionery, cotton textile 
mills, commercial printing, and brick and 
tile, according to the Bureau of Business 
Research. 

Automobiles Lead Way 

New automobile models have served to 
create interest in sales to such an extent 
that for three consecutive weeks in Dal- 
las County sales of new passenger cars 
have exceeded sales in comparable weeks 
during 1937. One of these weeks set a 
record for the current year. 

One of the significant announcements 
made in Dallas during the past month 
was the designation of Dallas for the 
Veterans’ Hospital, which will be built on 
the outskirts of Dallas and will cost ap- 
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proximately $1,200,000. The project will 
consist of eleven separate units. 

The value of building permits for the 
Fondren Library at Southern Methodist 
University boosted the University Park 
total considerably in November. The 
value of building permits as reported by 
forty Texas cities for the month of Octo- 
ber showed an increase of 10.5 per cent 
in value of permits over September and 
a sharp increase amounting to 40.3 per 
cent over October of last year, according 
to the Bureau of Business Research. 

An announcement made by Dr. F. A. 
Buechel, assistant director of the Bureau 
of Business Research, early in December 
was to the effect that up to the present 
time Texas has not shared appreciably in 
the marked improvement in industry and 
trade which has been noted for the 
United States as a whole. On the other 
hand, when the sharp decline in business 
and industrial activity occurred last fall 
in the North and East, Texas business ac- 
tivity was slow to follow the downward 
trend; and the decline from the peak 
levels of 1937 has during the entire busi- 
ness recession been relatively moderate 
compared with that of the country at 
large. Indications point to a more favor- 
able business trend in Texas during the 
months immediately ahead, although Oc- 
tober made a poor showing both in com- 
parison with the preceding month and the 
corresponding month last year. The com- 
posite index for October was 92.7 com- 
pared with 95.6 in September and 100.8 
during October last year, declines of 3 
per cent and 6 per cent respectively from 
these two comparable months. 


Kingsbury Wraps Christmas 
Gifts 
Regardless of Where They 
Are Bought 

J. B. Kingsbury an- 
nounces the opening 
of an additional tie 
and men’s accessories 
store, celebrating the 
first anniversary of 
the Kingsbury Tie 
Store, established a 
year ago at 111 North 
Ervay, between Main 
and Elm Streets. 

Mr. Kingsbury’s 
new store is located at 
1707 Elm Street, opposite La Mode. At 
his new shop, Dallas customers and vis- 
itors to the city will find a special de- 
partment supervised by Mr. Kingsbury 
for wrapping attractively all Christmas 
gift purchases. He invites his many Dallas 
friends who have made purchases else- 
where in Dallas to bring their gifts to 
1707 Elm Street, where they will be suit- 
ably wrapped at a very nominal charge. 





J. B. KINGSBURY 
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for 
OFFICE FURNITURE 
AND EQUIPMENT 
* 


PHONE 77-8585 


STEWART 
OFFICE SUPPLY COMPANY 


COMMERCE STREET DALLAS 


15SZt. Be 














LUKE B. GARVIN MARY ETHEL WELBORN 


LUKE B. GARVIN & CO. 
| CERTIFIED PUBLIC ACCOUNTANTS 
AUDITS—SYSTEMS—TAX SERVICE 
Specializing in Accounting for 
OIL PRODUCERS AND OPERATORS 
1610-14 Allen Building Telephone 7-2845 







































































Creaters, Designers, Letterers MODERN COMMERCIAL 
DISPLAYS| =a 
SHOW CARDS PLAYS — 
BANNERS INSTITUTIONAL 
% 3 ? "out . 
WOOD LETTERS im 
NOOD LETTERS. Telephone 7-0453 
ENAMEL LETTERS 
STORE FRONTS 
THEATRE SIGNS ik 
CONVENTIONS 
SHOWS e EXHIBITS ; 
TRUCK SIGNS ~ 
NEON SIGNS 
pode oes 
HY-WAY SIGNS 1615 PACIFIC ) DALLAS, TEXAS 











She 
AMBASSADOR 
HOTEL 


Walking distance to business center 
1.» and theatrical district and yet far 
enough away for quiet comfort. 


ROOMS OR APARTMENT SUITES 


New and Modern 


Air Conditioned Grill . . . Excellent Food... Garage . . . Beauty 

Shop ... Valet . . . Full Hotel Service . . . Rooms Have Ceiling 

Fans . . . All Outside Exposure . . . The Ambasador Adjoins 
Beautiful Sullivan Park. 


WEEKLY OR MONTHLY RATES 




















TELEPHONE 2-9003 H. B. DUNN. Manager 
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FINE LUMBER ® 


FOR A GOOD BUILDING 


PRE-SHRUNK—K. D. (KILN DRIED) 
DENSE TEXTURE 





Compare Our Quality Lumber 
No Home Is Stronger Than Its Frame 


BREWINGTON 


LUMBER COMPANY 
Phone 2-9021 





t- 2021 McKinney 








DGECOCK 
baa A TEXAS 








HEDGECOCK erence wrc.co 


MERCE ST DALLAS J 
RE YOU CAN PARK ff 




















ME HELP 


You Light condition 
Your Store, Office, 


or Factory. 





“Phone me at 2-9321, station 329, 
and I'll test your lighting with my 
‘sight-meter’... FREE” 
Says REDDY KILOWATT 
Your Electrical Servant 


DALLAS POWER & LIGHT CO. 
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Streets Brightly Lighted for 
Christmas 


Two boulevards from Fairyland is a 
description that might be applied to a 
night view of Main and Elm streets in 
downtown Dallas, bedecked as they are 
for the Christmas holiday season. This co- 
operative activity of the Dallas Retail 
Merchants Association, a department of 
the Chamber of Commerce, will further 
entrench Dallas in its position as having 
the most elaborately and beautifully holi- 
day lighted downtown district in the 
Southwest. 

For fourteen years the Retail Merchants 
Association has coéperated in decorating 
its downtown retail streets with holiday 
decorations. Its reputation for such deco- 
rations has become so widespread that 
many magazines in municipal and electri- 
cal fields have carried pictures of the 
decorations and the United States Cham- 
ber of Commerce has on several occasions 
featured the decorations in their bulletins. 

Late in November this year a Dallas 
woman called the Retail Merchants Asso- 
ciation and asked when the Christmas 
lights would be cut on. She said she had 


a friend who was coming to visit her but 
who wanted to wait until downtown Dal- 
las was decorated for the holiday season. 
This year the lights were cut on Thanks- 
giving Eve in honoring of some 12,000 
visitors arriving for the State Teachers 
convention, and they always remain on 
until after Christmas day. Delegates to 
the National Association of State High- 
way Officials convention early in Decem- 
ber also admired the decorations. 

Nearly 12,000 colored light globes are 
necessary in the decorations on some 187 
light posts. This year for the first time 
the new transparent and weather-proof 
product, Cel-o-glass, is being used around 
the large central street light, with huge 
smiling Santa Claus heads painted on the 
cel-o-glass on one type of decorations 
and with sleds and reindeer on the other. 
Large red bells are suspended from trolley 
guywires across the streets. Eli Sanger is 
again chairman of the committee in 
charge, with other members being W. E. 
Hill, W. H. Mannefeld, R. F. Garritson 
and President B. F. McLain and Secretary 
Z. E. Black, ex-officio. 





Youngest Movie Ad Models 


An odd distinction that recently came 
to Dallas was that of having the young- 
est “‘socially secured” twins in the South- 
west—and perhaps in the entire United 
States. They are Carol June and Barbara 
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Jane Akers, shown above receiving their 
social security cards. They are the 14- 
months-old daughters of Mr. and Mrs. 
C. B. Akers and are employed as motion 
picture models. 
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WILLIS L. LEE 


Among the firms recently established 
in Dallas is that of Willis L. Lee & Com- 
pany, specialists in roofing, opened by 
Willis L. Lee at 2908 Live Oak. Mr. Lee 
has been in the roofing business for nine- 
teen years. Prior to 1925 he was connected 
with a large Fort Worth firm. For the 
past thirteen years he has been associated 
with important roofing firms here. 

The company is equipped for any type 
of roofing job, including slate, clay tile 
and asphalt. 


West Texas 

West Texas in miniature is presented 
by the West Texas Chamber of Com- 
merce in its Resource and Museum In- 
stitute in Abeline, the only exhibit hall 
of its kind in the world. 

Graphic presentation of facts—about 
West Texas’ resources, its 
natural opportunities, its unparalleled de- 


unbounded 


velopment, its possibilities for the future 
and something of its history—which oth- 
erwise might be cold and uninteresting 
is the accomplishment of the exhibits. 

The facts are presented through mu- 
rals, cutouts, lighted maps, dioramas, re- 
lief maps, photographs and entire land- 
scapes done in miniature. 

Many persons who have visited the 
exhibit hall since it was opened to the 
public in June have said a person can 
learn more real facts about West Texas 
in a 30-minute visit to the hall than he 
could in three months of intensive per- 
sonal travel and study. 
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BRAKE-0O0-GRAMS 


By HARRY POWELL 
YOUR BAD BRAKES MAY TAKE A LIFE THAT 
YOU CAN’T REPLACE... WHY CHANCE IT? 


Let Us Check Your Brakes . . FREE! 


Remember Our Address 
Ross and Harwood 


irestc ne 


AUTO SUPPLY AND SERVICE- STORE 


Phone 7-3177 








Do You Have an 


INTER-COMMUNICATION 
Problem? 





DICTOGRAPH THAT MESSAGE 


Dictograph Puts You in Touch With Your Entire Organization by the Mere 
Flick of a Key. It provides INSTANTANEOUS and DIRECT Communica- 
tion Between Executives and Members of Your Staff. Dictograph Opens 
to You a New Time-Saving, Nerve-Resting Method of Running Your Busi- 
ness From Your Desk. 
ASK FOR A DEMONSTRATION 
We Serve All Problems ... Large or Small 


DICTOGRAPH PRODUCTS COMPANY, INC. 
1521 Commerce St., DALLAS Telephone 7-6758 H. J. LANGDON, Mgr. 
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TIRE COST CUT IN HALF 


Save your tires by letting us apply a new Haw- 
kinson Tread, and obtain new tire mileage 
over again 


Telephone 7-2614 
MESSMORE & MARTIN, INC. 


2421 Main Street Dallas, Texas 


TWENTY-FOUR HOUR SERVICE 
We Call for and Deliver 





BEFORE 
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GEO. S. WATSON T. M. WATSON 


4-2241 


WATSON COMPANY 


BUILDERS 
Since 1889 


DALLAS, TEXAS 











H. R, PETERS 
President 
bit 4 


—— 


NO MATTER 


What your ENGRAVING 
problems may be—my exten- 
sive experience as a practical 
Photo- Engraver is at your 
service. 


IT PAYS YOU 
CALL ME— 2-2374 











d a 


fens 

‘ fg 
ae 

oe 

ae ae - 





eta 





SSRSee= 
Feewrens oer een 


G2383 


STeCKCe cer sm ees 





tme SESE5 





en 


DALLAS TRANSFER 
and Terminal Warehouse Co. 
(Established 1875) 
2nd Unit Santa Fe Building 


Warehouse, Office and Display Space 
Moving—Heavy Hauling—Packing 





Agents for: 
H. & N. T. Motor Freight Line 
Lone Star Package Car Co. 
Dallas-Fort Worth Motor Freight Lines 
Allied Van Lines, Inc. 
Phone 2-7I11 








Reynolds-Penland Remodels Store 


— beauty, a much needed in- 
crease of space, and a better display of 
merchandise were three things accom- 
plished by the expenditure of more than 
$55,000 in an elaborate remodeling pro- 
gram by the Reynolds-Penland Company, 
men’s store at Main and Stone. 

The men’s clothing department has 
been moved to the second floor and the 
first floor turned over to furnishings, hats, 
shoes and a new women’s hosiery depart- 
ment. The boys’ department formerly on 
the second floor has been moved to the 
third floor where only storage space had 
been. General offices have been moved to 
the third floor. 

The entire front of the building has 


been changed, as shown above, to make 
the store one of the most attractive on the 
street. 

Formal opening of the store a few 
nights ago was attended by several thou- 
sands of friends. The visitors were given 
carnations then shown through the store 
by the sales staff. In a radio broadcast 
from the store Ed Reynolds and Paul 
Penland, partners, told of the growth of 
the store since its organization nine years 
ago, of the steadily increasing patronage 
which had made necessary the expansion 
moves. Both expressed complete faith in 
the future of Dallas and that economic 
stability is rapidly being attained here and 
elsewhere throughout the nation. 











Here is an artist’s drawing of the new Reynolds-Penland Company, the 
store for men and boys apparel, located at 1524-26 Main Street. The 
front is a combination of red Lebanto marble and white stucco. The 
display windows are modern in treatment. This is a part of Reynolds- 
Penland’s $55,000 remodeling program now nearing completion. 
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City Survey Ideas Furnished 


CITY’S apparent lack of advantages 
from the point of view of industry 
is not justification for assuming that a 
thorough study of the local situation 
would not reveal opportunities for eco- 
nomic improvement, according to a study 
presenting suggestions for use in making 
an industrial and commercial survey of a 
community or region which was made 
public today by the Bureau of Foreign 
and Domestic Commerce. 

Where retail business, for example, is 
the largest employment- giving activity 
and fundamentals for manufacturing 
seem to be lacking, a study intensively 
covering factors and conditions affecting 
retail trade may be of greatest value to 
the community, it was stated. On the 
other hand, a community, having reasons 
to suspect that it has possibilities for in- 
dustrial development can spread local ef- 
forts to advantage in providing facts that 
are of greatest importance to industry. 

The study also points out that, while 
factors considered by manufacturers in 
search of suitable plant location will vary 
with differences among industries and cir- 
cumstances peculiar to the individual 
manufacturer’s location problem, certain 
basic factors are usually matters for thor- 
ough investigation. 

The type of survey that is suitable for 
a given community, and the opportunity 
to attract industry depend less today on 
size of city than on other factors. A com- 
munity may be of a size that enables 
fairly complete coverage without great 
expense. However, in a larger city, it may 
also be true that adequate information 
can be obtained without great expendi- 
ture of money and energy at any one 
time. The study emphasizes the thought 
that a community, seeking self-improve- 
ment and economic advancement through 
new industries and the sources of estab- 
lished business, can not afford to be un- 
aware of its weaknesses as well as its ad- 
vantages. 

Any action designed to affect the life 
of a city and the living standards of its 
population is a vital matter. How well the 
survey meets the purpose for which it is 
intended depends, in large part on the ex- 
tent to which there is general understand- 
ing and approval of the purpose, and co- 
operation among all influential elements in 
the community. 

In short, this timely study suggests 
procedure in planning, making and using 
a survey intended for use in evaluating 
the industrial and commercial status of a 
community or region and potentialities 
for improving its position in both the in- 
dustrial and the consumer market. It pro- 
vides a basic outline of survey for adapta- 
tion by any community, and includes a 
detailed list of available data for cities 
with specific suggestions as to how the in- 








For that Tired Feeling 


Exercise under the personal supervision of Pat 
Murphy. Our Conditioning methods are personal- 
ized for each individual. 
BE HEALTHY — KEEP FIT 
Consultation Without Obligation 


THE MURPHY SYSTEM 


Corner Akard and Main 
Downstairs, Southwestern Life Building 





























TRUCK TANK S~—made to your order and ge abi 
special needs Built to 








A.S.M.E. Code 





ALL TYPES OF WELDED TANKS 
GASOLINE TRUCK TANKS 


DALLAS TANK & WELDING COMPANY 


203 West Commerce Street W. W. BANKS, President Dallas—Phone 2-5513 





WE'RE PLANNING 
A “WHITE” CHRISTMAS 


SNOW OR NO, Dallas is going to have 
a ''White" Christmas this year. King Cot- 
ton will be honor guest and thousands of 
visitors will come to pay their respects 
during the Cotton Bowl Jubilee. 


SOUTHWEST BUSINESS is glad to have 
a part in publicizing this celebration in 
recognition of Texas’ No. | industry. You, 
too, can help to promote this year-end 


program. Just write your friends about it. z: 
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SUPER-SPEED L C SMITH 


Yes, the Court Reporter is about the 





hardest user of typewriters! 





He works long hours, at blazing 
speed, buys his own machines, pays 
for his own repairs, gets paid 
solely for what he produces. 


Naturally he wants a machine that 
gives maximum speed, longest life, 
lowest repairs, and requires least 
energy to operate day after day. 


So we surveyed Court Reporters and 
their typewriter preferences and, 
totaling every city in the United 
States of 100,000 population or 
more, here's what we found: 


That there are more L. C. Smiths 
used by Court Reporters than all 
other makes combined ! 








That there are almost three times as 





many L. C. Smiths used by Court 


Reporters as any other single make. 





LC SMITH & CORONA 
TYPEWRITERS INC. 


Dallas, Texas 


1605 Commerce Street 
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formation can be supplied to each subject 
in the outline. 

The foreword states that this informa- 
tion is offered for the use of city officials, 
chambers of commerce, and representa- 
tives of other agencies who desire to con- 
duct local studies, as well as for manufac- 
turers, distributors, research directors and 
other individuals having an interest in the 
subject. 

This publication entitled “Suggestions 
for Use in Making a City Survey (In- 
dustrial and Commercial)” is obtainable 
at ten cents each from the Dallas Dis- 
trict Office, Bureau of Foreign and Do- 
mestic Commerce, 602 Chamber of Com- 
merce Building. 


Dallas Attorney Credited With 
Founding Texas Tech 

West Texans, coming to Dallas for the 
Cotton Bowl Jubilee New Years Day, will 
be greeted by Lewis T. Carpenter, Dallas 
attorney, whose interest in the Texas 
Technological College has little to do 
with football games. 

He was the first man to see the school. 
He saw it as a dream, a mirage on the 
West Texas prairies. 

He was a member of the Thirty-eighth 
Legislature in 1923. There had been much 
talk about a West Texas agricultural and 
mechanical college but bill after bill 
creating such an institution had been 
killed. 

Then Legislator Carpenter called in the 
various proponents of the dead bills, pro- 
posed a great technological college similar 
to the Georgia School of Technology, and 
the Massachusetts Institute of Technol- 
ogy. A definite plan was drawn and West 
Texas got behind it with such vigor that 
the bill passed and the school was opened 
in 1925, at Lubbock, with 1,000 students. 


Rule and Die Company 
Expands 

Installation of new 
machinery has permit- 
ted wide expansion of 
the services of the 
Southwestern Steel Rule 
& Die Company to ad- 
vertising agencies, lith- 





ographers, printers and manufacturers. 

The company specializes in the cutting 
of dies for printing presses, and clicking 
machines for use in die cutting of card- 
boards, paper, cork, felt, cloth, celluloid 
and leather. 

It also manufactures many kinds of 
cardboard games, such as jig saw puzzles, 
Chinese checkers, basketball and football 
games, as well as paper product special- 
ties of all kinds. 

Its plant is at 2216 Leonard Street. 
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Indus tcy | 


HE romance back of American busi- 

ness, bits of history which did not 
seem important when they transpired but 
now have deepest significance, make up a 
new book, ‘Stories of American Indus- 
try,” recently published by the United 
States Department of Commerce. 


Not at all an encyclopedia the book— 
tells more of the men 





in two volumes 
than most records show. It is a masterly 
piece of writing, following an equally 
masterly piece of research. 

Volume II, last to arrive at the Bureau’s 
Dallas branch a short time ago, opens 
with a discussion of machine tools. It 
starts out with the intriguing sentence, 
which, incidentally, gives a clue to the 
entire tone of the work: 

“About the middle of the eighteenth 
century a Scotch engineer named James 
Watt was struggling with a mighty idea 
—the building of a steam engine.” The 
writer chronicles his attempts, his fail- 
ures, his eventual triumph—then follows 
with a record of the development of those 
machines which the engine was to drive, 
lathes, saws, drills, punches, presses. They 
are mighty common place these days, but 
the first ones were sensational in their ef- 
fect on the work of men. 

Toward the end of that chapter on the 
development of machines is this paragraph 
that takes on a peculiar significance in 
these days of “big” and “little” busi- 
nesses: 

“When we speak of American indus- 
try most of us visualize an enormous 
plant. We fail to realize that these huge 
enterprises, while very important, are not 
typical. There are thousands of small 
shops which make a contribution of great 
value to employment and to the efficiency 
of our industrial system. The machine 
tool builder is in the background, quietly 
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studying the needs of industry, and con- 
stantly working to develop better, safer 
and more accurate tools. Amazing as has 
been our industrial progress, it is but the 
beginning. Still more remarkable develop- 
ments are yet to come.” 


The chapter on radio manufacturing 
starts out with a cloudless night some 
3,000 years ago, when Queen Clytem- 
nestra of Greece sat anxiously awaiting 
news of the siege of Troy where King 
Agamemnon, her husband, was fighting. 


Signal fires, on a succession of hills and 
islands brought the word of Troy’s fall. 


The system of communication over 
long distances did not improve much un- 
til about 100 years ago when Samuel F. B. 
Morse built the first telegraph. Things 
rocked along for a few decades and then 
one day a young German scientist Hein- 
rich Hertz found that he could make an 
electric spark jump through space and 
set off definite vibrations in the air—vi- 
brations which could be captured and 
read. Thus radio was born. It was the 
Italian Guglielmo Marconi, however, who 
reared the infant science of radio to vig- 
orous manhood. The vacuum tube, loud 
speakers, audio and radio frequency cir- 
cuits all came along rapidly until we have 
now the marvelous instrument that is so 
common place to 70,000,000 American 
radio listeners. 

And the common brick of today, the 
tiles, have just as romantic a background 
as did the more exciting, fast growing 
radio. Researchers for the Department of 
Commerce went back 400 years before 
the birth of Abraham, to the ancient 
Babylonian city of Ur. There scientists 
have found the earliest use of clay prod- 
ucts and the old bricks set what is be- 
lieved to be a record for endurance, 
though they were crudely made. 
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A chapter on asphalt goes back many 
millions of years to that time when the 
black lakes of asphalt were formed in 
such places as Trinidad, West Indies, in 
California, in Arabia. And the researchers 
found that macadam roads are named for 
a Scotch engineer, Macadam, who first 
attempted method of hard-surfacing 
roads.. 


More than a score of industries are cov- 
ered by the book—carpets and rugs, to- 
bacco, industrial chemicals, motion pic- 
tures, printing, home building, dairy 
products, furniture, musical instruments, 
even the battle against insects. 


“Dallas, 1938” 


The following message to the member- 
ship contained in the annual report of 
President L. B. Denning is deemed worthy 
of repeating and remembering: 

“In a world torn by strife and de- 
pressed by poverty, Dallas is particularly 
happy in its material and spiritual riches 
as we approach a new year. We have a 
minimum of class and racial antagonisms 
and a maximum of the physical comforts 
necessary to a progressive civilization. 

“If we can retain our spirit of broad 
tolerance, if we can continue to work 
with, rather than against, the forces 
which are gathered here for our good and 
can, without ceasing, develop the attitude 
of the greatest good for the greatest num- 
ber, Dallas will endure as the city ‘four 
square, the friendly city, the city of 
orderly growth, of cleanliness, of health, 
and the city of universal prosperity. 

“The treasure of information mar- 
shaled in the annual report of your 
Chamber of Commerce reflects a progress 
which benefits every person living in this 
community and makes us proud to be 
citizens of Dallas.” 
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INVESTMENTS INSURED 
UP TO $5,000 


Dallas Building & Loan 
Association 
1411 Main St. _ Phone 2-937 


Member Federal Home Loan Bank System 











MAKE A 
MEMO NOW 
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To do what hundreds of other 
wise buyers of Photo-Engrav- 
ing are doing regularly. 

Buy from an old, established 
firm where you get superior 
workmanship and prompt 
service .. at no extra cost. 


AUSTIN ENGRAVING 
COMPANY 


WACO, Box 342 TEXAS 








a 


WISH I WAS 
A KID AGAIN 
When I start looking at all these 
Bicycles, Velocipedes, Auto and 
Home Radios and other gifts which 
I have in stock (on easy terms to 
you), it sure makes me wish I was 
a kid again. I mean it! 
“C’? JOHNNIE DANIELS 


HAWKINS 
TIRE & BATTERY CO. 


Jackson and Market Streets 
Telephone 2-1417 
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Machinery Men 





W. E. ROBINSON 


J. H. ROBINSON 


Operators of the Robinson Machine 
and Forge Works, at the corner of Mag- 
nolia and Munger Streets, are W. E. 
Robinson, at the left above, and J. H. 
Robinson, at the right. 

In 1906 E. P. West opened a machine 
shop on Griffin Street. In 1907 W. E. 
Robinson and J. H. Robinson joined the 
firm and it operated as West & Company. 
After the death of Mr. West the com- 
pany was reorganized as the Robinson 
Manufacturing Company, but the name 
was later changed to the Robinson Ma- 
chine and Forge Works. In 1909 the shop 
was moved to its present location. 

The company is engaged in general 
machinery repairs, machinery designing, 
tool making, heavy forging, pipe coil 
making, electric and acetylene welding, 
and machinery installation. It specializes 
in the manufacture of all types of gears. 

Automobile Figures 

Nearly 30,000,000 motor vehicles run- 
ning on the 3,000,000 miles of highways 
in the United States provide a livelihood 
for 6,000,000 persons. These workers are 
employed in manufacturing, selling and 
servicing passenger cars and_ trucks, 
building roads and transporting people 
and goods, it is shown in “Automobile 
Facts and Figures” for 1938, issued re- 
cently. 

Every state in the union benefits from 
the sale of automobile material, accord- 
ing to the twentieth edition of the sta- 
tistical annual published by the Automo- 
bile Manufacturers’ Association. Not 
only is the automotive industry a big 
buyer of many thousands of kinds of ma- 
terials and products, but it is the largest 
customer of several leading industries. 

Several important statistical series, 
which have been published many years, 
are continued in the new edition of the 
96-page reference book, while a number 
of new features are added. These range 
from one showing that the 7,264 automo- 
tive patents granted last year represented 
17 per cent of all patents issued by the U. 
§. Patent Office, to a tabulation indicat- 
ing that 85 per cent of farm families 
own automobiles. 
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Greetings to Our Friends 


LINGO LUMBER CO. 
2630 San Jacinto 
Phone 7-8525 
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‘LEASE 


Business Building 


THREE-STORY BRICK IN 
THE HEART OF BUSINESS 


1105 Jackson Street 





Next to Santa Fe Building 


10,000 square feet of floor 
space at 1 Wot 


per square foot. 





Elevators—sprinklered—low 
insurance rate—accessible to 
wholesale and retail— 
near new Field Street opening. 


J. J. BURNETT 
Owner 
8-4725 2704 Swiss 
or see your Agent, any Real Estate 
Dealer or the Chamber of 


Commmerce. 
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FOR LEASE 


5,000 Square Feet 


Air-Conditioned 
Office Space 

a 
In one of the most modern 
office buildings in the city. 
Separate air-conditioning 
unit of highest type. Rea- 
sonable alterations will be 
made. 

a 

Address inquiries to the 
SOUTHWEST BUSINESS Dept. 


Dallas Chamber of Commerce 
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Individual Income Report 


Shows Healthy Gains 


In a review of individual income for 
October, Secretary of Commerce Daniel 
C. Roper has announced that income pay- 
ments to individuals rose in October for 
the fifth consecutive month. 

The increase in the aggregate flow of 
wages, salaries, dividends, interest, entre- 
preneurial income, and relief payments 
over September was greater than the usual 
seasonal rise. The seasonally adjusted in- 
dex of the Bureau of Foreign and domes- 
tic Commerce rose from 83.2 (1929 = 
100) in September to 83.7 for October, 
as compared with the year’s low point of 
80.4 for May. Despite the sustained im- 
provement in recent months, the index 
was 7 per cent below the recovery high 
of 90.2 recorded in August, 1937, and 5 
per cent below October, 1937. With the 
cost of living currently 4 per cent be- 
low a year ago, the flow of real income 
to individuals during October was but 
little reduced from October of last year. 

Secretary Roper stated that for the 
first ten months of the current year, in- 
come payments totaled $52,946,000, a de- 
cline of 7 per cent from the aggregate 
of $57,114,000 for the corresponding 
period of 1937. With the continued im- 
provement in business activity, the de- 
cline for the year as a whole in compari- 
son with 1937 will be somewhat less than 
that for the ten months. 

The compensation of employees for 
services rendered during the first ten 
months of 1938 showed a decline of 9 per 
cent from the same period a year ago. 
Interest payments were practically un- 


changed but dividend disbursements were 
ofl more than 20 per cent from a year 
ago. Entrepreneurial withdrawals were 5 
per cent lower than in the first ten 
months of 1937. Relief payments of all 
types (including work relief and unem- 
ployment insurance benefits) for the first 
ten months of the current year were 
$750,000,000 higher than in the same 
months of 1937, and constituted about 6 
per cent of the income receipts of indi- 
viduals so far this year as compared with 
only 4 per cent a year ago. 

The seasonally adjusted index of the 
compensation of employees rose to 83.1 
in October from 82.5 in September and a 
low of 79.4 in June. The index of em- 
ployees’ compensation in the commodity- 
producing industries (mining, manufac- 
turing, and construction) advanced to 
69.0 for October, when it was 10 per 
cent above the June low, but still 22 per 
cent below the recovery high of 87.9 
for August of last year. Other industries 
were less severely affected by the reces- 
sion in industrial activity that began in 
the fall of 1937 and have shown only 
moderate gains in the recovery move- 
ment. Employees’ compensation in the 
trade and transportation group has ad- 
vanced only 2 per cent in recent months, 
but is now only 5 per cent below a year 
ago. Labor income in the service industries 
(including government) has been little 
affected by the cyclical fluctuations of the 
past year and is fractionally above the 
level of last October. 


Dodge Records Building Increases 


Contracts for new construction let in 
Dallas during the first ten months of 
1938 were valued at $17,087,000 by the 
F. W. Dodge Corporation, as against 
$12,536,000 for the first ten months of 
last year. 


A similar report for Houston showed 
contracts let for a total of $25,015,000, 
as compared with $19,392,000 for the 
same period of last year. 

In its statistical research service Dodge 
ventured this comment for the coming 
year: “At the moment it is our belief that 
gains of approximately 30 per cent for 
1939 over 1938 may occur in residential 
building. The apartment class will show 
greater gains than the one and two family 
houses due to the United States Housing 
Authority prorgam.” 

Building permits in Texas during Octo- 
ber were moderately above the preceding 
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month and sharply above the correspond- 
ing month last year, according to the 
Bureau of Business Research of the Uni- 
versity of Texas. Reports from upward 
of forty Texas cities show an increase in 
value of permits of 10.5 per cent over 
September and an increase of 40.3 per 
cent over October last year. 


THIS IS OIL CENTER 
Seventy-five per cent of the 1938 
American crude oil production has come 
from man area not more than ten hours 
travel from Dallas. 





EDMUND PARKER 
Advertising 
COUNSEL AND SERVICE 


314 Southland Life Building 
2-4586 Telephones 7-0637 














2216 Leonard Street 


A 





HOME OF 


SOUTHWESTERN STEEL RULE & DIE CO. 


Die Cutting for printing presses, clicking ma- 


chines, dies for cardboard, paper, cork, felt, 
cloth, celluloid, or leather. 

Large or Small Jobs f 
2-4877 











15,000 NEW 
RESIDENTS 


Fon available indices point to a net 


gain of nearly 15,000 in population 






during 1938. City Directory 
estimate of Dallas’ population is 362,636, 


an estimate which other sources indi- 





cate is reasonably urate. On that 





wn a population 


he 1900 
1e LIV 


basis, Dallas has shc 






nt, since t 


increase cf 750.5 perc 





Census. These facts are also backed by 


increases in utility connections, which 





average about 3.5 percent for 1938 com- 
pared with corresponding months of 
1937. 

Reliable sources indicate that ap- 
proximately 5,000 new families move to 
Dallas annually, and that for every five 
families that move to Dallas one moves 
away—an indicated annual net aver- 
age increase of 4,000 families. With a 
ratio of 3.2 persons per family, the 4,000 
annual net increase would account for 
a net population gain of about 12,800 
per year. That gain plus the margin be- 


tween the birth rate and the death rate 


would give Dallas a total gain of nearly 





15,000 persons annually. 
Significant in the industrial develop- 





ment department's analysis of 4,653 new 
families that moved to Dallas during the 
last twelve months is the fact that 2,756 
of these families came from other Texas 
communities, including 330 from Fort 
Worth, 282 from Houston and 174 from 
San Antonio. 

—Reproduced from Chamber of Commerce 

Annual Report. 


You can introduce your products and 
service daily to new families arriving in 
Dallas by the Welcome Wagon. Tele- 
phone without obligation the Welcome 
Wagon, 7-8451, for information about 
cur sampler advertising plan. 





The WELCOME WAGON 


Original Copyrighted Newcomer Service 





Owned and Operated in Dallas by 
EARL Y. BATEMAN 
7-8451 
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NEW “BLEEDER” BAIT 


BLEEDS LIKE LIVE 
WOUNDED MINNOW 





Catches Fish When Other Lures 
Fail! Realistic... Proven 


“Landed 4-lb. bass on first cast. On 
next five casts caught three fish and 
had one strike.” —M. L. S., Conroe, 
Texas. Hundreds of enthusiastic 
letters on file. Bleeder comes with 
dozen Bleedlure Tablets and 12-in. 
artificial gut casting leader with 
swivel and snap. Meets Fish and 
Game Law requirements. 

On sale at NORTH BELL HARD- 
WARE CO., Dallas, and at leading 
hardware stores in other cities. 


Bleeding Bait Mfg. Co. 
3404-6 Main Street, Dallas 
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: Bolanz & Bolanz | 


Real Estate .. Insurance 


Industrial, Business and Residence J 


Sales and Leases 


F ~ Phone 2-1243 , 


CHAS M. BOLANZ, Realtor 
216 S. Akard Dallas, Texas 4 
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Fu.t.ty-Paip INVESTMENT 


CERTIFICATES ISSUED 
$100 to $5,000 


Insured by Federal Savings and Loan 
Insurance Corporation, Washington, D.C. 


CURRENT DIVIDENDS 4% 


METROPOLITAN BUILDING 
& LOAN ASSOCIATION 


1400 MAIN STREET 


| 
| 








INSURE 
HER FUTURE 
While You Can 


Ask Us About Our 
General-Protective 
Plans 


HT INS. AGENCY 
GENERAL INSURANCE 
1410 Dallas National Bank 





2-7393 
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Year Reviewed for Chamber 
Members 


N the work of the Dallas Chamber of 

Commerce the year 1938 was truly 
one of progress, as was clearly shown in 
the annual report booklet distributed to 
members following the annual meeting 
on December 6. 

For those who did not attend the 
meeting or who, not being members of 
the Dallas Chamber, did not receive a 
copy of this summary of the year’s work, 
the following extract from the report of 
board of directors is repeated: 

“The Chamber is in better financial 
condition than it has been in years; its 
membership roster carries more names in 
good standing than ever before. New peo- 
ple and new payrolls have come to Dallas 
in increasing numbers. Convention and 
tourist business has been maintained at 
high levels. Dallas’ retail market has in- 
creased its supremacy in the Southwest 
and its prestige in the nation. The Dallas 
manufacturing and wholesale market has 
extended its influence and business in the 
vast Southwestern territory. Transporta- 
tion facilities have been increased. Dallas 
has grown in stature as a medical and 
hospital center, as a cultural, educational 
and amusement center. The State Fair of 
Texas held its fiftieth annual exposition, 
and more than ever before established its 
fundamental value to the Southwest. For 
the greater part of 1938, Dallas has been 
in the spotlight as the bright spot on the 
business map. One of the best known 
cities in America, Dallas records 1938 as 
a year which has brought growth and 
progress at home and fresh recognition 
abroad. 

“Some of the year’s work does not show 
up on 1938 records. Many phases of the 
Chamber’s work have been based on long- 
range objectives, some to be realized next 
year, others five or ten years from now. 
But all of its work has been coordinated 
in a program of balanced community de- 
velopment—to make Dallas a greater city 
as well as a bigger city. 

“Two of the year’s outstanding achieve- 
ments were the location in Dallas of a 
$1,750,000 Federal prison for women and 
a $1,200,000 U. S. Veterans Administra- 
tion Hospital. Of significance in the year’s 
record is the fact that the Chamber has 
paid many of its old debts, has added some 
500 new members to its roster.” 


MANUFACTURERS' DIRECTORY 
The Dallas Chamber of Commerce 


Manufacturers and Wholesalers Associa- 
tion distributed more than 6,000 copies 
of Dallas manufacturers and wholesalers 
to merchants of the Southwest last year. 
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Credit Survey Shows Little 
Change 


Average monthly collections on open 
accounts of reporting stores in Dallas and 
Fort Worth showed practically no change 
in 1937, according to the U. S. Depart- 
ment of Commerce. The returns from 
credit-granting retailers in Dallas and 
Fort Worth are combined in the annual 
survey of credit conditions in 86 cities, 
and in the two cities open accounts were 
collected on an average of 73 days in 
1937, or not quite one day less than was 
required in 1936, calculated from average 
monthly collection ratios of 40.8 per cent 
and 40.4 per cent for the respective years. 
Throughout the 86 cities all retailers aver- 
aged open-account collections of 63 days 
during 1937, the same turnover reported 
by identical stores for 1936. 


New Fish Bait Factory 
Established 


Among the newest factories in Dallas 
is the Bleeding Bait Manufacturing Com- 
pany, which has leased the building at 
3404 and 3406 Main. 

The company has brought the rights to 
manufacture and distribute, on an ex- 
clusive basis, a new type of fish lure. It 
is an artificial bait into which can be 
placed a tablet of dye to send out a thin 
stream of blood-like color when the bait 
is cast into the water. Lures made to look 
like minnows, frogs, bugs and mice are 
being made. 

Distribution will be to retail stores, 
with the North-Bell Hardware Company 
holding exclusive rights in Dallas County. 

Officers of the firm are Robert Foster, 
president; A. T. Powell, vice president 
and treasurer; Rex Mullis, vice president 
in charge of advertising and sales, and J. 
Scobey North and Hugh Cargo, vice 
presidents. 


Dallas Chosen as Site for 
Antique Firm 


Given a nation to choose from Wilson 
Brothers, dealers in antiques, chose Dallas 
a short time ago and have opened their 
retail store at 1645 Pacific. 

The firm has dealt in antiques in Lon- 
don for many years and specializes in 
ancient chinaware, some pieces now on 
display being dated as far back as the 
fourteenth century. 

George Wilson, head of the Dallas store, 
reported he had traveled from coast to 
coast, spent ten months in the selection 
of a city in which to locate the Amer- 
ican end of the business. That Dallas is 
the nation’s bright spot and that its citi- 
zens appreciate the finest in art were the 
two factors which finally led him to de- 
cide on Dallas. 


SouTHWEST BUSINESS 














NeNeerT 





























eo oe 





NeNERE TEEN 

















LIGHTING 
FIXTURES 


in 

Latest and Finest De- 

signs for Every Need. 
HUNDREDS TO 
SELECT FROM 


COCKRELL ELECTRIC CO. 


2712 Live Oak 3-39806 














) ) 
Chairs for Rent | 


FOLDING CHAIRS 
Also Tables With Detachable 


Legs for Conferences and 
Public Meetings 
Cannon Ball Towel | 
Supply Company 


Phone 2-9083 


2011 Orange 

















49 Y ears in Dallas” 


Nl | 


REALTORS 


Our 49 years experience in handling 

Real Estate in Dallas enables us to give 

quick and efficient service in filling 
your needs. 


We Specialize in Industrial Property 
1209 Main St. @ Phone 2-4366 














NATIONAL DETECTIVE 
SERVICE 
Offers 24-Hour Service 


Fifteen years’ experience in civil, 
commercial and industrial inves- 
tigations. Either local, national 
or international. 
6122 Commerce Street Phone 2-6581 
DALLAS, TEXAS 











THANKS and appreciation to each and 
every one of our good clients for the busi- 
ness you have given us during 1938. We 
will continue during 1939 to serve you with 
the same efficiency. 


Wishing you AMERRY XMAS 
and a HAPPY NEW YEAR 


Acme Window Cleaning Co. 
Fidelity Bldg. Dallas 
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Dictograph Speeds Business 
Tempo 
HE quickening tempo of American 
business has been further increased 
recently by the perfection of the Dicto- 
graph system of interior telephones, 
Harry J. Langdon, manager of the Dallas 
branch of the Dictograph Products Com- 
pany, Inc., announced. 

Users of the Dictograph in Dallas in- 
clude the Southwestern Life Insurance 
Company, Dallas Rupe and Son, Cokes- 
bury Book Store and the Stewart Title 
and Guaranty Company. 

“Dictograph plays an important part 
in business by making available to all 
units a quick, convenient and dependable 
method of inter-communication between 
the component parts,” Mr. Langdon said. 
“The primary function of the Dicto- 
graph is to provide instantaneous and di- 
rect communication between departments 
and executives of an organization. The 
Dictograph accomplishes this without re- 
sorting to the use of switchboards, auto- 
matic dials, telephone operators. You sim- 
ply press a key and talk.” 


Sources of Glassware Closed 
to United States 


Recent cables from Prague indicate 
that most of Czechoslovakia’s glass in- 
dustry has been taken over by Germany, 
according to the specialties division, Bu- 
reau of Foreign and Domestic Commerce. 

All of the plants producing flat glass 
and 60 to 70 per cent of the glassware 
group are included in the ceded territory. 
American glass manufacturers believe this 
will lessen foreign competition in the 
domestic market, since the German goods 
will, in most cases, be charged a higher 
duty as Germany does not receive most 
favored treatment. 


Citrus Industry Growing in 
Texas 

Manufacturing activities during the 
past month have consisted chiefly in ex- 
pansions and reorganizations of industries 
already established, or in the opening of 
plants which have been temporarily 
closed for seasonal or other reasons, Mrs. 
Clara H. Lewis, editorial assistant in the 
University of Texas Bureau of Business 
Research, pointed out. In this group is in- 
cluded a large number of canning plants 
located in the Lower Rio Grande Valley 
and engaged in processing citrus fruits. 

“Present indications are that the can- 
ning of citrus products will show an in- 
crease over the past season, because of the 
large crop this year, and also because of 
the increased national distribution of 
canned citrus products from Texas which 
has taken place within the last two years,” 
Mrs. Lewis said. 
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GOOD ADVICE — 
| Call Us ("as 
| for 
| Your Linen 
Supplies 
and to 
| Rent Folding 
Chairs 


DALLAS TOWEL SUPPLY CO. 
| 2581 Commerce CAG 











Beautiful, substantial and modern, 
the Allen Building stands clear on 
all sides for light and ventilation. 
Equipment, service and reputation 
unsurpassed. Conservative in ten- 
ant selection. 


ALLEN BUILDING 


Commerce and Ervay 
R. R. WILSON, Bldg. Mgr. Phone 2-92946 
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TEXAS’ LEADING INSURANCE AGENTC 
n L> cy V, 





for 


FIFTY YEARS 


—the “Key to Perfect 


Insurance Service,” 


in Dallas 


I. REINHARDT & SON 


Chas. R. Tucker John L. Cottingham 
First National Bank Building 

















Automobiles 


Cafes —(Continucd 


J loctricians. 





JouHnson Bros. CHEVROLET 
ComMPANY 
1917 Ross Avenue 


Holiday Greetings to Our Friends 
CLUB CAFE 


Dallas’ Best Steak House 
817 South Ervay Street 








CONTRACTING .. MOTORS. . FANS 


Libecap Electric Co. 


Day or Night 208 S. Haskell Ave. 
ROSCOE E. LIBECAP 
Phone 3-8136 Dallas, Texas 
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All New Models 
See Our Used Car Bargains 


JNO. E. MORRISS CO. 


~ Authorized Chevrolet Dealer 
LANCASTER AT NINTH 9-1165 





Chuopractors 





KEELER CHIROPRACTIC 
& DRUGLESS CLINIC 
28 Years in Practice 
Radionic Diagnosis, X-Ray al Physio-Therapy 
We Do No Guessing 


CLYDE M. KEELER, D.C.Ph.C. 
2800 Oak Lawn Telephone 5-2448 


5 and 10 (ent Storws 
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Geo. I. Bennett, D.C., Ph.C. 
4814 COLUMBIA 
Phone 8-8692 














SANTA FE BARBER SHOP 
J. R. DAMRON 


1007-8 Santa Fe Building 


Phone 2-3562 


C offer 





Ud Mewy Chilstmas 
and 


d Happy New Year 


from 


§. H. KRESS & CO. 


5c, 10c and 25c 
1404 Elm St. Dallas 











SEASON’S GREETINGS 


to Our Friends and Customers 


AMERICAN UNIVERSAL 


COFFEE COMPANY 
1626-30 Bryan 2-2017 








Funcral Parlors 














THE BUSINESS MAN prefers our complete 
TONSORIAL SERVICE 

Harry Gremm, Manager.......M.O. Lynn 

SSS et ee eee Bill Dorris 

W. J. Troncalli . . . . Moena Brady, Manicurist 


WHITMORE HOTEL BARBER 
1017 Commerce SHOP 2-1190 











Cakes 


Construction Companies 





W. H. KING 
BUILDING CONTRACTORS 
Dallas Builders Since 1914 
518-19 Construction Bldg. 


\ Phone 7-6094 





LAMAR & SMITH 
Ambulance Service 
Complete Funeral Arrangements 


800 West Jefferson Telephone 6-2146 














Detectwe Agencios 








AIR CONDITIONED OPEN DAY AND NIGHT 


ORIENTAL CAFE 


Try Our Sizzling Steak and Chinese Chop Suey 
We put up Chop Suey and Chow Mein to take 
out on Parties 
PHONE 2-0009 
1112 Main Street DALLAS, TEXAS 








SmitH DetectTIvE AGENCY 


and 
NIGHT WATCH SERVICE 
610 North Akard Street Phone 2-8781 

















Sugas Funeral Home 
FUNERAL DIRECTORS - EMBALMERS 


1001 Second Avenue — Telephone 4-2424 
Dallas, Texas 


TRUETT REVIS 
“Deserving of Your Consideration” 








38 





DECEMBER, 1938 » SOUTHWEST BUSINESS 








Pr RRR RTIT meme 














mee 














Furs 


Insurance ((Con'd.) 


Wlattress0 





114 S. Beckley DALLAS Phone 9-9225 


F. P,. MAGNOLIA 


Furrier and Ladies’ Tailor 
Wishes to take this opportunity to thank each 
and every customer for their past patronage and 
wishing all a Merry Christmas. 


406 Wilson Building Phone 2-8843 


HOLIDAY GREETINGS from the 


Business Men’‘s Assurance 
Company 


Life, Accident and Health Insurance 
A. W. Hogue, State Manager 
TOWER PETROLEUM BUILDING 





Hardware 





The Hardware Exchange 
We Buy... Sell... Trade 
Ray Seater, Manager 


2646 East Elm Street 2-1021 





Heating Equipment 





KINNISON BROTHERS 
Heating Engineers 
GAS BURNER CONTRACTORS 


1601 Cedar Springs Phone 2-3321 








IDEAL MATTRESS CO. 


“The Ideal Way” 

Renovating, Sterilizing, Manufacturing 
Makers of the Famous ‘‘Texas Pride,’’ 
“‘Inner-Spring’’ and ‘‘Ideal Rest’’ Mattresses 
SPECIAL PRICE delivered anywhere in Texas 
for $15.00 
1013 South Lamar Telephone 2-7062 


T. D. ROSS, Manager 











SEASON GREETINGS 


GEORGE A. COX & CO. 
All Kinds of Insurance and Bonds 


Liberty Bank Building 2-5677 





Yleon Signs 








Jntertor. Decoratorsa 





JAMES E. SCOTT, Inc. 


Exclusive Home Decorators 


3514 Oak Lawn 5-0928 





An advertising sign exercises maximum sales 
power only as long as it keeps its freshness 
unmarred. 


For enduring sales appeal specify 
TEXLITE PORCELAIN ENAMEL 
TEXLITE. Inc. 

2828 Factory Street Phone 5-6141 





Optometrusts 











Yowelry 





Hospital fqupment 





HARRY C. SCHUETT 
Hospital Equipment Rental Service 
8-9631 
Rental of Banquet and Card Tables, Folding 
Chairs, Punch Bowls, Cups, Plates, 
Linens, Silver 
FOR ALL OCCASIONS 
3512 Ross Avenue 











Insurance 





Seasons Greetings from 


BLANTON THOMAS & CO. 


General Agents—All Lines of Insurance 
Including Fire, Tornado, Casualty, Automobile 
Public Liability and Kindred Lines 


807-8 Tower Petroleum Building 2-4533 








CAPITAL Lire INSURANCE Co. 
ALL KINDS OF INSURANCE 


Life—Health—Accident—Casualty 


Fire—T ornado 


Tower Petroleum Bldg. 2-3400 








Diamond Cutters Since 1905 
LOOSE DIAMONDS 
JEWELRY REPAIRING 


Drilling, Kaleko & Sluyter 
224 Santa Fe Building 
Phone 2-6023 


Holiday Greetings from 
D. MARTIN THOMAS 


Dispensing and Manufacturing 
OPTICIAN 
913 Mercantile Building 2-4493 

















$100 Man's Diamond Ring—An unredeemed 
value at $37.50 


$125 Platinum and Diamond Wrist Watch—17 
Jewels. Another Great Bargain at Only $59.50 


LOUIS H. NOVIN 


‘Over 35 Years in Dallas’ 
1108 Main Telephone 2-3878 





Laboratoucs. 





Cure Your Cold 
With a Texas Product 
Ask Nose and 
For pr Throat Drops 
Dealers Make More Profit 
SATISFACTION GUARANTEED 


Ask for It 
A Product of PENN-HUGHES 


GENA LABORATORIES 


Incorporated 





VY] larhots 





FULTON MARKET 
904 Main Street 
Telephone 2-7607 


Poultry 





Give a Turkey for Christmas 
SELECTED POULTRY 
Dressed While You Wait 


Consumers Poultry Market 
PAUL F. LOVERETT, Proprietor 
Greenville Ave., 300 Feet South of Lovers Lane 
Telephone 8-1441 


Press Clippings 


Texas Press Clipping Bureau 
ESTABLISHED 1910 


Clippings - Advance Information - Reports 
Covering All Activities 














We Furnish a Prompt and Thor- 

ough Cilpping Service from All 

Texas Newspapers and Magazines 
Insurance Building Dallas, Texas 











Punting. 





E. J. Storm Printine Co. 


1308 Marilla 
2-4804 











Real fatate 








LIBERTY MARKET 
D. R. Little, Owner 
117 North Haskell Street 98-0766 








TERRY BROTHERS 


REAL ESTATE AND LOANS 
1649 Pacific Avenue 


DALLAS, TEXAS 











SoOuTHWEST BUSINESS « 


DECEMBER, 1938 





KEEPING U 


AMERICAN BEAUTY 
Catalogue Covers—Wire-O Binding 


Ask us or your printer to assist you in 
making your sales literature more effective. 


American Beauty Cover Co. 
2000-8 Orange St. 7-5179 Dallas 























Automobile Banking Since 1911 


Frankfurt Finance Corp. 
710 North Pearl 
Telephone 7-1126 


J. E. Earnest 
Vice-President 








John Nance 
Treasurer 


Vic Frankfurt 
President 

















~ Southwestern Blue Print Co. 





405 S. Akard St. 


PHONE 2-8084 Construction Bldg. 











Oldham & Sumner Lumber Co. 
Quality Materials 
Loans Arranged 


$27 South Haskell Phone 8-5195 

















Typewriters 
Adding Machines 
Repairs and 
Supplies 


S. L. EWING CO. 


1606 Goameance Street Dallas, Texas 





























Maltigraph Plates 


ectotig 


SamRossMcElreathy {Dallas 








PHOTOCOPIES 


BLUE PRINTS 
ets” ead 
Manufacturers of 


BLUE PRINT PAPER & CLOTH 


JNO. J. JOHNSON 


1912 N. St. Paul St., Phone 2-8067 Dallas 

















NEW ARRIVALS 
MOVE LISTS 
LOCATING 


Dallas Business Reporter 
P.O. Box 5151 Phone 2-4586 
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EMPLOYEES 

All city employees are entitled to one- 
half day off duty for Christmas shop- 
ping in keeping with an annual custom, 
Assistant City Manager James W. Aston 
notified departments Tuesday. Officials 
began this practice several years ago to 
codperate with merchants and also to help 
employees who ordinarily have only the 
noon hour and Saturday afternoon for 
shopping. 
TRAVEL 

Coach fares will be reduced 20 per cent 
and tickets valid for travel in Pullman 
cars will be cut 10 per cent for holiday 
travelers, beginning December 15, Reed 
Culmer, district passenger agent for the 
Pennsylvania Railroad, announced Tues- 


day. 
BIDDER 


Frank Parrott was low bidder for the 
Mill Creek storm sewer in Ashby from 
Lafayette to Capitol, with an offer of 
$19,516, Assistant City Engineer Eugene 
Couch said. The sewer will be constructed 
in codperation with the WPA. 
DALLAS BOY 

Texas Tech’s weaving demonstration, 
which will be set up in a hotel lobby here 
during the Cotton Bowl Jubilee to make 
Tech hatbands, probably will be in charge 
of a Dallas boy. 

Guion Gregg, Jr., junior student at 
the Lubbock school and president of its 
Textile Engineering Society, wrote his 
father, of 3511 Haynie, that two entire 
rooms of the laboratories would be 
brought here for the demonstration. 

This Dallas youth, in addition to head- 
ing the Textile Engineering Society at 
Tech, is the representative of that divis- 
ion of the student body on the council 
which governs student activities. 
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to WE SERVE 
G MILLIONS! 


PIG STANDS 


Incorporated 











BUSINESS COLLEGE 
FOREMOST IN DALLAS FOR 50 YEARS 
An established, reliable school. Experienced 
teachers, thorough training, successful gradu- 
ates, Write, call or phone 7-8514 for informa- 
tion. 











In & Outdoor Sales 
Bulletin Rental 
Window Service 


Neon Tus. Lire S1en Co. 
H. H. Ray 4-4700 Willie Flashour 














GILL & BENNETT 


eArchitects and Engineers 
Grayson GILL, M. Am. Soc. C. E. 
Murrett Bennett, A. I. A. 


Great National Life eae Dallas 
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COZZENS - ROBERTSON 
SECRETARIAL SCHOOL 


A select, small school, with the finest equip- 
ment, devoted to training high-grade secre- 
taries in small, semi-private classes. 
419-22 Wilson Building Phone 7-9959 
DALLAS, TEXAS 

















In Our New Home 


DRu DAVE DUNCAN 


Dentist 


Office Hours: 8 A.M. to 7 P.M. 
Sundays: 9 to 12 


824 Allen Building Phone 7-0455 

















Give a 


KODAK! 


We have Kodaks for every taste, every 
picture requirement, every purse! 


MARLOW’S 


"*The Camera Store in Dallas’ 


1610 MAIN STREET 
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How Much Business Did You 
Almost Get In 1938? 





How Much Business Are You 
Going To Get In 1939? 





Alert executives are now analyzing the 
business their companies almost got in 
1938. They are probing to determine why 
they failed. Who got the business... 
why...and whether they will continue 


getting it in 1939. 


Then they are estimating how much new 


business they can get in 1939. How many 


new wholesalers? Distributors? How 


much new territory to open? How much 
to spend in advertising... sales promo- 
tion and sales contests? Whether to , 


introduce new products? 


We are helping other executives formu- 
late their plans to get their full share of 
business in the New Year. We would like 
to help you. Let's take a peep, together, 


into 1939. No obligation. 








RATCLIFFE ADVERTISING AGENCY 


Established 1926 


TELEPHONE 2-8035 


Nationally Recognized 


SOUTHLAND LIFE BLDG. 3 DALLAS a 
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Acme Screen Company 

Acme Window Cleaning Company 
Adleta Show Case Company 
Allen Building 

Ambassador Hotel 

American Beauty Cover Company 
American Universal Coffee Company 
Anderson Furniture Company 
Atlas Metal Works 

Austin Engraving Company 
Barrow-Wade-Guthrie Company 
Beaumont Port Commission 
Bennett, Geo. | 

Berns, Morris A. 

Bleeding Bait Mfg. Company 
Bolanz & Bolanz 

Brewington Lumber Company 
Brown Cracker Candy 

Burnett, J. J. 

Business Men's Assurance Company 
Capitol Life Insurance Company 
Cannon Ball Towel 

Club Cafe 

Cockrell Electric Company 
Commercial Tire Company 
Consumer's Poultry Market 
Coston, Dr. A. E. 

Cox, Geo. A. 

Cozzens-Robertson School 

Cullum & Boren 

Dallas Building & Loan 

Dallas Business Reporter 

Dallas Floor Surfacing Company 
Dallas Gas Company 

Dallas Power & Light 

Dallas Railway & Terminal Company 
Dallas Tank & Welding Company 
Dallas Towel Supply Company 
Dallas Transfer & Terminal Warehouse 
Daltex Sign Company 

Dentler Maid Food Products 
Dictagraph Products Company 
Drilling, Kaleko & Slyter Company 


Duncan, Dr. Dave 

Ewing, S. L. 

First National Bank 

Ford Motor Company 

Frankfort Finance Corporation 
Fulton Market 

SG & G Florists 

Garvin, Luke B. 

Gaylord Container Corporation 
Gena Laboratories 

Gill & Bennett 

Hardare Exchange Company 
Hawkins Tire & Battery Company 
Hedgecock Artificial Limb Company 
Hesse Envelope Company 
Hilltop Stables 

Hilton Hotel 

Hudson & Hudson 

Ideal Mattress Company 
Johnson Bros. Chevrolet Company 
Johnson, John J. 

Keeler Chiropractic Clinic 
King, W. H. Construction 
Kingsbury Tie Company 
Kinnison Bros. 

Kress, S. H. 

Lamar & Smith Funeral Home 
Libecap Electric Company 
Liberty Market 

Lindsley, J. W. 

Lingo Lumber Company 

Long, Lloyd M. 

Lorenz Wood Carving Company 
Magnolia Fur Company 

Marcy Lee Mfg. Company 
Marlon's 

Marten Mfg. Company 

M. B. M. Productions 
McElreath, Sam Ross 

Messmore & Martin 
Metropolitan Building & Loan 
Metropolitan Business College 
Model Tailors 


PNDEX TO ADVERTISERS 
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Morris, John E. Chevrolet 
Murphy System 

National Detective Agency 
National Hotels 

Neon Tube Sign Company 
Novin, Louis Jewelry Company 
Oldham & Sumner Lumber 
Oriental Cafe 

Outdoor Electric Advertising Company 
Par-Tex Hosiery 

Pig Stands, Inc. 

Pollock Paper Company 

Ratcliffe Advertising Company 
Reinhardt & Sons, |. 

Republic Insurance Company 
Republic National Life Insurance 
Robinson Machine & Forge Works 
Santa Fe Barber Shop 

Schuett, Harry C. 

Scott, James S. 

Skinnie & Jimmie 

Smith Detective Agency 

Smith Typewriters, L. C. 

Snow White Laundry & Cleaning 
Southwestern Blue Print 
Southwestern Steel Rule & Die Company 
Stewart Office Supply 

Storm Printing, E. J. 

Suggs Funeral Home 

Superior Photo Engravers 
Sweeney Engineering Company 
Terry Brothers Real Estate 

Texas Cut Stone 

Texas Press Clipping Bureau 
Texlite, Incorporated 

Thomas, Blanton Insurance 
Thomas, D. Martin 

Universal Building Products Company 
Vent -A-Hood Company 

Watson Company 

Whitmore Hotel Barber Shop 
Wilkinson Printing Company 
Wright Insurance Agency 





ani IT WIT PICTURES 


.This constructive thinking 


ODERN layout and typography are daily chang- esteemed patronage. . 
ing. Look through the magazines and see the along lines of betterment where possible; the de- 
many illustrations and quantity of color; see the spot termination to see that the customer gets value 
here and the curved line there. Why this departure received; also by adhering strictly to the business 
from the old system? Because it has been found that we understand, have played an important part in 
our progress. 
Should you be looking for that printer in whom 
you may have implicit confidence—in quality and 


the first impression must be pleasing to the eye. 

We are continually seeking better ways to serve 
our patrons, means of improving quality and possi- 
bilities of readjusting prices to the benefit of our 


WILKINSON PRINTING CO. 


"Good Printing in Dallas for 38 Y ears”’ 
DALLAS 


integrity—consult .. . 


1717 Wood Street Telephone 7-1622 
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SINCE 1872 


Transportation is as important to the life and 
the progress of a city as is the circulation of 
blood to the human body. People must be able 
to get to and from all parts of the city at all 
times. In buying and selling, leasing and rent- 
ing property, one of the first important ques- 
tions is... “What about Transportation?” 


For more than 65 years the Dallas Railway 
& Terminal Company and its predecessor 
companies have furnished dependable, eco- 
nomical transportation service to the people 
of Dallas. As the city has grown and ex- 
panded, the facilities have been enlarged to 
meet the constantly growing needs. Vast sums 
of money have been invested in lines and 


equipment in order that Dallas might be kept 
in the forefront of cities having adequate 
public transportation. 


In recent years motor coaches, with their 
greater flexibility of operation, have been 
added to supplement the street car system in 
Dallas. Today the Company’s service is more 
complete, more wide-spread and more efh- 
cient than ever before. This service, furnished 
as it is with large-capacity vehicles, is a defi- 
nite factor in the relief of traffic congestion . . 
gets people to and from work, shows, parks, 
schools, visits, churches. It is easy, simple, safe 
and cheaper to ride street cars and motor 
coaches in Dallas... a fact which means much 
to the life and progress of the city. 


DALLAS RAILWAY & TERMINAL COMPANY 








OF WHAT IT TAKES TO MAKE A 


THREE 
v-8 ENGINES! 


Now in 60 A 
95 h. p. sizes 


BIG HYDRAULIC 
BRAKES! 


F k 
Now on all Ford Trucks 
and Commercial cars 


NEW ECONOMY! 


Result of improved 
engine efficiency for 


Built in Texas by Texas Workers 


your Ford Dealer! With a range of three 


‘eS this year, for the big truck news, see 
V-8 engine sizes, and a range of six wheel- 


bases .. . you get a unit tailored more closely 
than ever to the work you want done. 
_ In any unit, you now get greater operating 
economy and longer engine life .. . along with 
rugged Ford truck construction to keep main- 


tenance costs down while Ford large load space 
helps you keep payloads and profits up! 

You'll agree the minute you test them... 
these new Ford V-8 Trucks and Commercial 
cars now have still more of what it takes to be 
great. Don’t take Jess than a Ford V-8 when you 
buy new equipment this year! 


SEE YOUR FORD DEALER TODAY 


TRUCKS AND COMMERCIAL 
CARS FOR 1939 


FORD V:8 























